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Can you match up our cover illustrations with the stories inside? 
Page through DEMO, then see how many story nods you can find 
on the front. When you’re done, check out this handy key.
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KYLE LETENDRE (BA ’12)
Kyle Letendre is a designer, letterer and 
illustrator in Chicago. After a stint 
as a Columbia College Chicago designer, he 
now works with Delicious Design League 
making good work with good people.
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DEMO A TO Z: CELEBRATING 10 YEARS 10–49
A IS FOR ANNIVERSARY 10
DEMO is 10 years old, and we’re celebrating with a very special issue.
FEATURES
C IS FOR COMEDY 14
Laugh it up with Columbia’s funniest 
alumni. We spotlight 10 alumni currently 
killin’ it in the comedy business, including 
Saturday Night Live darling Aidy Bryant 
(BA ’09) and Amy Schumer collaborator 
Jeremy Beiler (BA ’04). 
G IS FOR GAMES 22
The Game Design program was created 
eight years ago, and the fi rst generation of 
graduates is leveling up. Four alumni 
discuss this booming industry and their 
jobs at top studios.
M IS FOR MEDIA 
PRODUCTION CENTER 28
This revolutionary facility has reshaped the
way fi lmmaking is taught at Columbia. Five
years after its construction, we visit the MPC 
to explore the curriculum, the building itself 
and the fi lmmakers it’s producing.
DEPARTMENTS
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 Precious Davis (BA ’13) is engaged to be 
married to Myles Brady in Chicago, 2016.
j 65 R 5 10
SUBMIT A CLASS NOTE.
Visit colum.edu/classnotes  
to join the Columbia Alumni  
Association & Network and submit 
 your class note.
UPDATE YOUR STATUS,
UPDATE YOUR SCHOOL
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DEMO
Columbia College Chicago’s student 
and alumni art boutique. Accepting 
artist submissions year-round.
Email shop@colum.edu to 
schedule an appointment  
to submit your work.
 
DEMO (volume 10, number 2) is published by Columbia 
College Chicago. DEMO is mailed free of charge to alumni 
and friends of the college two times per year. The ideas 
and opinions expressed are those of the writers alone 
and do not necessarily reflect those of Columbia College 
Chicago. ©Columbia College Chicago 2015.
 
Contact us: For address changes or deletions, email 
your first and last name, mailing address, city, state, zip 
code and phone number to demo@colum.edu and spec-
ify if your request is an address update or a request to 
stop receiving DEMO. For other inquiries, email demo@
colum.edu, call 312.369.1000, or mail DEMO magazine, 
Columbia College Chicago, 600 S. Michigan Ave., Suite 
527, Chicago, IL 60605.
colum.edu/demo
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DEMO: What most impresses you about 
Columbia alumni? 
PRESIDENT KIM: There’s a consistency to 
our alumni across the generations, a grit-
tiness—in the best sense of the word—to 
them. This college seems to know how to 
produce people who go out into the world 
with a can-do attitude, a strong work ethic 
and a willingness to do whatever it takes to 
get the job done.
 
DEMO: You fi rmly believe that a Columbia 
education prepares graduates to pursue a 
variety of careers, and that professional 
success can take many forms. How have you 
seen this exemplifi ed by alumni?
 
PRESIDENT KIM: Let me give you one exam-
ple. Recently I was talking with an alumnus
whose career was unrelated to his program 
of study at Columbia. And I was struck that 
his tone was almost apologetic, as if he were
embarrassed to admit this. So I said to him,
“But that’s great! You found a way to be 
successful. That’s what Columbia is about.”
And he became quite emotional when I 
said that.
If you study fi lm at Columbia and you 
win an Academy Award, that’s spectacular. 
But if you study fi lm and at some point you 
decide you want to be in the social service 
world, and you do something meaningful, 
that is no less so. Columbia values its gradu-
ates’ success, whatever form it takes. This is 
a fundamental message to our alumni that 
I’m really proud of.
DEMO: What’s exciting about alumni 
coming back to campus?
 
PRESIDENT KIM: It was a critical gesture 
that we brought back fi ve alumni as our 
honorary degree recipients at Commence-
ment this past spring [see page 9]. That was
meaningful for the college, and it was trans-
formative for our students. So many of them
said to me, “I had no idea someone that 
important graduated from Columbia.” They
were beaming with pride because the person 
giving their Commencement address went 
to Columbia. Our students don’t really un-
derstand how many of our alumni are doing 
truly amazing things in the world. So that’s 
another focus of mine, to make sure this is 
communicated in a more robust way. And 
we’ll create other opportunities for alumni 
to come back.
The key word for alumni is involvement. 
Our new executive director of Alumni Re-
lations and Annual Giving, Miriam Smith, 
will focus on this [see pages 7 and 50]. We’d 
like to hear from more alumni. To what 
elements of their Columbia experience do 
they attribute their success? What parts of 
their education made a diff erence to them? 
Conversely, what did they not get from their 
education that they wish they had gotten 
when they were here? We’re thinking a lot 
more about how we can reimagine alumni 
engagement and involvement.
Questions for President 
Kwang-Wu Kim
“We’d like to hear from 
more alumni.”
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NEWS FROM THE COLUMBIA COMMUNITY
STAY ON TRACK WITH EVENTS APP 
Planning your social life just got a little bit 
easier. In addition to checking campus events 
at events.colum.edu, you can now download 
the Columbia College Chicago Events iPhone 
app to stay in touch with campus all the time. 
The app lets you see daily trending events, add 
events to your iOS calendar and even check 
which of your Facebook friends have RSVP’d.  
To download the app, search “Columbia  
College Chicago Events” in the app store or  
visit colum.edu/eventsapp.
Stay Connected through the News & Events Site 
Now you can keep up on all things Columbia from one convenient spot. The recently 
launched News & Events site serves as a central hub for news and info from Columbia, 
Chicago and beyond, including alumni in the news. From press releases to highlighted 
events, it’s the perfect place to see all the latest Columbia stories. Visit colum.edu/
news-and-events to see what’s up on campus.
 
MIRIAM SMITH IS EXECUTIVE  
DIRECTOR OF ALUMNI RELATIONS 
AND ANNUAL GIVING  
In August 2015, Miriam Smith joined  
Columbia College Chicago as executive  
director of Alumni Relations and Annual 
Giving in the Office of Development  
and Alumni Relations. In this role, Smith 
will increase alumni engagement  
with the college, including managing 
communications and working with 
offices across the college to increase 
student and parent connectivity. On top 
of that, she will spearhead the college’s 
annual giving program. 
Smith comes to Columbia from the 
Fashion Institute of Technology (FIT), 
where she implemented the first-ever  
FIT Class Gift Campaign. She also has 
alumni and giving campaign experi- 
ence from Manhattanville College and  
Sarah Lawrence College. For more 
alumni news, see page 50.
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Professors Awarded Guggenheim Fellowships 
Two Columbia College Chicago professors received prestigious Guggenheim fellowships in 
2015. Art & Art History professor Sabina Ott and Creative Writing professor David Lazar 
joined the list of 175 winners from a pool of more than 3,000 applicants. Ott received a 
fellowship in Fine Art, allowing her to expand her career as a multimedia artist, educator 
and founder of exhibition space Terrain (located at her Oak Park home). A prolific author, 
Lazar received a General Nonfiction fellowship. 
WABASH ARTS CORRIDOR  
WELCOMES NEW MURALS
The WAC is considered Chicago’s “living urban 
canvas,” bringing vibrant street art to the 
South Loop. Murals added within the last year 
include Ben Eine’s circus-inspired Harmony, 
Italian artist Never 2501’s self-titled piece and 
Hebru Brantley’s Chi Boy. Read more about the 
Wabash Arts Corridor on pages 40–41. 
DEB MAUE JOINS COLUMBIA AS  
VP OF STRATEGIC MARKETING AND  
COMMUNICATIONS
In April, Deborah Maue joined Columbia 
College Chicago as vice president of Strategic 
Marketing and Communications. At Columbia, 
Maue works closely with President Kwang-Wu 
Kim to provide leadership and strategic vision 
to the college’s marketing, branding and  
communications divisions.  
HOLLYWOOD REPORTER NAMES  
COLUMBIA A TOP FILM SCHOOL 
Aspiring filmmakers, take note: Columbia 
College Chicago once again made Hollywood  
Reporter’s annual list of the Top 25 American 
Film Schools, ranked at No. 16. The magazine 
specifically called out Columbia’s addition  
of eight new BFA degrees, including screen-
writing, directing and cinematography. 
David Lazar and Sabina Ott both  
received Guggenheim fellowships to 
support their prolific creative work. 
DEMO_MASTER_PRINT.indd   8 11/20/15   9:05 PM
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Commencement Recognizes  
Honorary Degree Recipients
Five Columbia College Chicago alumni received honorary degrees 
in May at Commencement 2015: HBO Films President Len Amato 
(BA ’75); Steppenwolf Theatre artistic director Anna Shapiro (BA 
’90); Bloodshot Records co-founder Nan Warshaw (MA ’93); actor 
and singer Chester Gregory (BA ’95); and playwright, screenwriter 
and theatre producer Josefina Lopez (BA ’93). “These five Columbia 
College Chicago alumni have had tremendous impact in their 
respective fields and truly embody the mission of the college by 
‘authoring the culture of their times,’” said President Kwang-Wu Kim. 
 
Steppenwolf Theatre artistic director  
Anna Shapiro (BA ’90) and President Kim
Growing up in Chicago’s Albany Park neigh-
borhood, Ron Norinsky (BA ’70) obsessed 
over the radio. At just 11 or 12 years old, he 
and buddy Bob Sirott (BA ’71) hung out at 
the local radio station petitioning DJs to 
emcee neighborhood dances. When Sirott 
headed to Columbia College Chicago, No-
rinsky followed—but his focus shifted to 
television. After graduating, he founded 
video equipment rental and post/duplica-
tion company Video Replay, which he ran 
for 36 years. Today, he gives back to his 
alma mater through the Norinsky Family 
Production Grant, which offers financial 
assistance to freshmen and sophomores in 
entry-level classes to help fund Television 
projects.
How did you get interested in  
television?
I went down to enroll [at Columbia], and un-
fortunately all the radio courses were filled. 
This was when Columbia was 300 students 
on Lake Shore Drive. So I wound up taking 
some TV courses, and I got hooked. I never 
did take a radio class at Columbia.
What was the most rewarding part of 
owning Video Replay?
One of the things I helped introduce to 
Chicago was something called video walls, 
which are now the LED giant screens we 
have in all the stadiums. Back then, it was 
basically just a bunch of monitors stacked 
in a matrix with a processor. It added move-
ment and energy to a presentation. Video 
Replay was one of the first companies to 
have that technology available. 
What motivated you to start the  
Norinsky Family Production Grant?
I gained a lot of success, way more than 
I ever dreamed of. It wasn’t because I did 
it on my own. I’ve had a lot of help along 
the way, and Columbia was instrumental 
in getting me there. I always felt like I want- 
ed to give something back. The students 
have to write a grant [proposal] for the 
money. In real life, a lot of these kids will 
be going to work for independent features 
and not-for-profit agencies. They’ll have to 
write proposals to get money. Hopefully, 
this will be a learning experience for them. 
That’s why I structured it the way I did. 
Ron Norinsky (BA ’70)
GIVE & TAKE
What’s been one of the most exciting 
student projects you’ve seen as a 
result of the fund?
A girl by the name of Kayla Rosenberg [BA 
’14] did a production [called The “Z” Word], 
and I was pretty impressed with her talent. 
It’s about zombies. I wasn’t her target audi-
ence—I’m generally not into those kinds of 
things—but I just saw in the cinematogra-
phy, the lighting, the direction, that she has 
a lot of potential. That was pretty gratifying 
to see. —Megan Kirby
“I’ve had a lot of help along  
the way, and Columbia  
was instrumental in getting 
me there.”
Ron Norinsky
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Writer and comedian Lena Waithe (BA ’06) 
grinning in the wake of her big break. Dino 
Stamatopoulos (’87) reigning over his LA 
animation studio. A comic-book Chicago 
drawn by Art Baltazar (BA ’92). A handful 
of rubber chickens. Over the years, DEMO 
covers have highlighted the enviable and 
eclectic accomplishments of Columbia 
College Chicago and its alumni. Today, 
we’re celebrating all things DEMO with 
our 10-year anniversary issue. 
In DEMO’s first issue in 2005, inaugural 
editor Ann Wiens explained the magazine’s 
off beat name: “It’s shorthand for demon-
stration (a showcase) and democratic (for 
the benefit of the people at large). It comes 
from the Greek demos, ‘of the people.’ And 
yes, it’s also short for demolition (tearing 
down the obsolete to make room for the 
new).” Through the last decade, we’ve 
stayed true to this promise, remaining a 
publication for, by and about Columbia’s 
best and brightest—featuring more than 
2,000 alumni artists, activists and entre-
preneurs through spotlights, portfolios, 
class notes and more. 
We have a fresh A-to-Z format for the 
special occasion. In the following pages, 
you’ll revisit former DEMO subjects, meet 
new ones and trace Columbia’s exciting 







In DEMO 8, we looked at plans to build 
the innovative Media Production Center, 
the first newly constructed building in the 
college’s history; on page 28, we look at 
how, five years later, the facility helps trans- 
form the way that students learn filmmak-
ing. In DEMO 13, we covered the fascinating 
life story of Olympic gold medalist Adolph 
Kiefer (BA ’40); on page 33, we catch up 
with the legendary swimmer, now 97. We 
revisit old subjects like animal rights ac-
tivist Jenny Brown (BA ’94) (page 38) and 
book artist Brian Dettmer (BA ’97) (page 
16), and discover new ones like multimedia 
artist Sam Kirk (BA ’05) (page 26) and pho-
tographer Misty Keasler (BA ’01) (page 42).
As we celebrate the past and future of 
Columbia’s vibrant community, we also 
want to pause and recognize the present—
which means we’re also celebrating you! 
Thank you for reading, sharing, sending 
class notes and contributing to a decade 
(wow!) of this magazine. We couldn’t do it 
without you. (Check out Y–You on pages 
47–48 for the proof!)
A
ANNIVERSARY
In this issue, you’ll revisit 
former DEMO subjects,  
meet new ones and trace  
Columbia’s exciting last 
decade of history .
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BUSINESS &  
ENTREPRENEURSHIP
Who says art and business don’t mix?  
These Columbia alumni have made their mark on 
the business side of Chicago’s music scene.
Bloodshot Records, focusing on music with 
old-school grit, has been a Chicago staple for 
more than 20 years. If it’s got the Bloodshot 
stamp, you know it’s gonna be good. (Check 
out DEMO 22 for a feature on Warshaw.)
 
Promotion and production company Silver
Wrapper brings artists to Chicago for con-
certs and produces local festivals like Taste 




House Call Entertainment books artists 
for beloved local venues Township and The 
Abbey, as well as Elston Avenue Sausage 
& Music Fest and Remix Chicago.
NAN WARSHAW (MA ’93) 
CO-OWNER  
BLOODSHOT RECORDS
TARA HUELSEBUSCH (BA ’15) 
MARKETING DIRECTOR  
SILVER WRAPPER
AARON SWEATT (BA ’13)  
TALENT BUYER 
HOUSE CALL ENTERTAINMENT
Some of Hollywood’s top  
cinematographers graduated from 
Columbia College Chicago.  
Can you match these five renowned 
directors of photography with  
their big-name projects? 
(If you need a cheat sheet, we covered these 












CAN YOU MATCH THESE FIVE RENOWNED DIRECTORS OF PHOTOGRAPHY  
WITH THEIR BIG-NAME PROJECTS?  
1. Mauro Fiore (BA ’87), D. Avatar; 2. Janusz Kaminski (BA ’87), E. Saving Private Ryan; 3. Jeffrey Jur (BA ’77),  
B. Dexter ; 4. Michael Goi (BA ’80), C. American Horror Story; 5. Declan Quinn (BA ’79), A. Leaving Las Vegas
1. MAURO FIORE (BA ’87)
2. JANUSZ KAMINSKI (BA ’87)
3. JEFFREY JUR (BA ’77)
4. MICHAEL GOI (BA ’80) 
5. DECLAN QUINN (BA ’79)
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CLASS  
NOTES
In each issue, DEMO’s Class Notes showcase 
the cool things alumni do. If you tell us about 
all the awesome things you’re accomplishing, 
you might see yourself in the next issue.





Email:                                                                               Phone:
Website: 
My name is 
I graduated Columbia College Chicago in the year  












MADE    
PERFORMED IN WROTE 
PUBLISHED    CURATED WORKED ON PRODUCED
GAME  
SONG/ALBUM FESTIVAL 
BOOK ARTICLE    MOVIE PLAY WORK OF ART
Three easy ways to submit a class note: 
1. Fill out a digital form at colum.edu/classnotes. 
2. Take a picture of this completed form and email it to demo@colum.edu. 
3. Rip this completed form out and mail it to DEMO magazine, Columbia 
College Chicago, 600 S. Michigan Ave., Suite 527, Chicago, IL 60605.
DEMO A to Z
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JEREMY BEILER (BA ’04)
Working closely with Aidy Bryant, Jeremy 
Beiler wrote for the 40th season of SNL, 
as well as the quirky mock-game show 
Bunk and the second season of Inside 
Amy Schumer. (From the latter, you may 
remember his Aaron Sorkin parody, “The 
Foodroom,” or his appearance as a stylist 
on the tongue-in-cheek “Say Fine to the 
Shirt.”) He also plays newscaster Jason Co-
peland on The Onion News Network.
BRIAN POSEN (BA ’90)
If it’s in Chicago, and if it’s comedy, Brian 
Posen probably has his hands in it. He’s the 
artistic director of Stage 773, a performer 
with the Cupid Players, and the founder and 
organizer of the Chicago Sketch Comedy 
Festival (the largest festival of its kind in 
the nation, even though it’s held in the 
middle of the Chicago winter). He also heads 
the Second City training program and has 
taught improv at his alma mater, Columbia 
College Chicago, for more than 20 years.
Most people would be exhausted simply 
reading that list of accomplishments, let 
alone living it, but Posen is brimming with 
infectious energy that’s inspired genera-
“The one thing I love about 
comedy, and the reason why 
it’s been so addictive, is 
because of these amazing 
people you meet.”
  —Abbey Londer (BA ’08)
AIDY BRYANT (BA ’09)
You know her, you love her: Lil’ Baby Aidy, 
one of Saturday Night Live’s breakout cast 
members since 2012 (see DEMO 20 for Bry-
ant’s fi rst-person account of landing on the 
show). In addition to writing and perform-
ing in the classic sketch comedy show, she’s 
made recent guest appearances on Girls and 
Broad City.
ABBEY LONDER (BA ’08)
Since 2012, Abbey Londer has singlehand-
edly produced Riot LA, the city’s hottest 
comedy festival, where comics both world-
famous and unknown congregate in a 
weekend-long “comedy crawl.” Says stand-
up  comic Kyle Kinane (BA ’02), “It’s one of 
those festivals [where] you look at your set 
time and you’re pissed because there are 
three other shows you want to see at the 
same time you’re gonna go on.”
In addition to showcasing some of the 
country’s best comedy, Londer strives to 
give the festival a sense of community.
“The one thing I love about comedy, and 
the reason why it’s been so addictive, is 
because of these amazing people you meet,” 
she says. By keeping the festival walkable 
(and turning one of the parking lots into an 
adult playground with food trucks, photo 
booths and arcade games), she’s made Riot 
LA into a sort of block party where every-
one, from comedy’s biggest names to its 
biggest fans, can celebrate the city’s im-
measurable talent.
COMEDY
Columbia College Chicago’s new Comedy Writing and Performance degree—
an expansion of the Comedy Studies semester at Second City covered in 
DEMO 10—aims to churn out comedians who can not only perform, but also 
write, produce and direct material. The unique degree is, without a doubt, 
a game-changer—but even before it was introduced in 2013, Columbia was 
producing infl uential comedic talent.  
DEMO_MASTER_PRINT.indd   14 11/20/15   9:05 PM
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After cutting their teeth in Chicago’s sketch
scene, Alex Hanpeter and Jude Tedmori 
moved to LA in June to explore the wider 
world of comedy. Their now-defunct sketch 
group, Two Bunnies Eating Flowers (formed 
with Kyle Reinhard, who’s staying in Chi-
cago), focused on experimental, off -the-wall 
material that won the hearts of comedy 
veterans like Brian Posen and Second City’s 
Director of Comedy Studies Anne Libera. 
Though Two Bunnies is no more, Tedmori 
and Hanpeter plan to continue working 
together and branch out beyond live per-
formance.
KYLE KINANE (BA ’02)
Kyle Kinane, profi led in DEMO 19, is a cult 
hero of standup comedy, known for his 
ability to turn the most inane moments 
(like checking the Red Lobster Cheddar 
Bay Biscuits Facebook page) into ponderous, 
hilarious stories. When he’s not touring 
or working on his next comedy album (his 
third, I Liked His Old Stuff  Better, was re-
leased in early 2015 to rave reviews), he 
makes appearances on Workaholics, Bob’s 
Burgers, and the star-studded, R-rated ani-
mated movie Hell & Back.
LENA WAITHE (BA ’06)
Lena Waithe has kept busy since producing 
the award-winning 2014 satirical fi lm Dear 
White People. She is co-starring in Aziz Ansa-
ri’s Netfl ix comedy, Master of None; working 
with infl uential casting director Allison 
Jones; developing her TV script Twenties 
(highlighted in DEMO 20); and shooting a 
pilot she wrote for Showtime with execu-
tive producer Common (’96). 
Waithe is quietly enthusiastic about the 
turns her career has taken. “I’ve been on set 
as a writer, I’ve been on set as a producer 
and I’ve been on set as an actor,” she says. 
“To be able to experience that in those 
three diff erent ways is an education that 
you can’t pay for.”
Zach Bartz and Kevin Gerrity are the
creative force behind The Shithole, a free 
Chicago comedy show where nothing, not 
even the location, is predictable. Seeking 
a refuge from the insincerity and pressure 
of the comedy industry, the duo created a 
space where original work can fi nd its place 
in an ultra-supportive atmosphere.
The Shithole has grown exponentially 
while always staying true to its experi-
mental roots. At any given performance, 
you might see a woman smearing barbecue 
sauce all over her body, a love song sung to 
a Michelle Obama calendar or King Kong 
performing ballet—and, of course, Bartz, 
Gerrity and musical director Dan Wilcop 
(’10) performing improv as Gnar Gnar 
Shredtown.
The Shithole roves around the city, tak-
ing place in backyards, garages, attics and 
even, occasionally, actual stages. If you 
want to fi nd it, you’ll have to follow their 
motto and “Message for Details.”
 —Hannah Lorenz (’16)
tions of students. (Abbey Londer says her 
time volunteering at Sketchfest “defi nite-
ly” infl uenced the feel of Riot LA.) To Posen, 
it’s only natural.
“I was so moved by these teachers that 
have helped me so much. I’m just stupid 
loyal and stupid sappy and stupid sentimen-
tal about that shit,” he says. “What is my 
role [in Chicago comedy]? Giving back. Cre-
ating opportunities for others like others 
have created opportunities for me.”
ALEX HANPETER (BA ’12) 
& JUDE TEDMORI (BA ’13) 
KEVIN GERRITY (’11) 
& ZACH BARTZ (BA ’13) 
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Since appearing in the pages of DEMO 15, 
multimedia artist Brian Dettmer (BA ’97) 
moved his studio from Atlanta to Brooklyn, 
staged a 10-year retrospective of his work 
at an Italian gallery and continued carving 
the intricate book sculptures that made his 
name in the art world. 
Dettmer’s painstaking process involves 
varnishing books and then excavating them 
layer by layer with tweezers and X-Acto 
knives. Projects can take anywhere from a 
handful of days to a span of months.
Dettmer doesn’t memorize books be- 
fore working with them, which makes his 
BRIAN  
DET TMER
process an act of discovery every time. 
“There’s a high level of chance because I 
don’t know what’s coming on the next 
page,” he says. “It’s really a collaboration 
between me and the book.”  
Sometimes people ask how Dettmer con-
tinues to find inspiration after more than 
a decade of book work. He’s not sweating 
it. “I think that with books, the context 
and potential is sort of endless,” he says. 
“It’s probably the most relevant material to 
think about, professionally and physically, 
at this point in history.”
With the rise of the Internet making old-
school reference books obsolete, Dettmer 
uses recycled encyclopedias and dictionar-
ies to consider the evolution of information. 
“We’re at this point in history where we 
need to question how things will work, 
and what is in danger of being lost by this 
transition,” he says. 
“We’re at this point in 
history where we need 
to question how things 
will work, and what is in 
danger of being lost by  
this transition.” 
1. The New Family Game Book, 2013, Hardcover 
book, acrylic varnish, 8 ½ x 7 ¼ x 1 ¾"
2. The Way Things Work, 2014, Hardcover book,  
acrylic varnish, 10 ½ x 7 ¾ x 6"
3. Complete Guide, 2011, Hardcover book, acrylic 
varnish, 15 x 10 1/8 x 2 1/4"
P
h
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ENTREPRENEUR
Detroit is in the midst of a massive 
revival, and Phillip Cooley (BA ’00) 
isn’t afraid to get his hands dirty. See 
how this entrepreneur continues 
to bring new life to his hometown.
17DEMO 23 FALL / WINTER 2015
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PONYRIDE
1401 VERMONT ST., DETROIT   
ponyride.org
This large warehouse serves as ultra-cheap rental space for budding  
businesses. Ponyride also offers assistance with business development.
It might have been enough for aspiring 
filmmaker and international runway model 
Phillip Cooley (BA ’00) to return home to 
Detroit and set up shop within the family’s 
development business. Instead, he opened 
a restaurant in one of the bleakest parts of 
the Motor City and committed himself to 
its revitalization effort.
See the businesses  Phillip Cooley  
has brought to a revitalized Detroit. 
PHILLIP  
COOLEY (BA ’00)
1. Detroit Denim Co. is dedicated to creating  
long-lasting, quality jeans through traditional 
craftsmanship. 
2. Serious coffee lovers go to Anthology Coffee to  
get the best brews in town. 
3. The modern metalworkers at Smith Shop create 
hand-crafted metal products of all kinds and  
offer classes and workshops. 
4. Furniture company Floyd designs versatile  
furniture intended for city living. Their signature 
Floyd Leg lets you turn nearly any flat surface  
into a table.
BQ back into his local nonprofit Ponyride, 
which gives entrepreneurs and budding 
artists a lift through inexpensive rental 
space in a rehabbed building. A pied piper 
who’s coaxed fellow successful millennials 
to donate their time and services, Cooley 
could well be the face of an urban return. 
 
TURNING A NONPROFIT
Ponyride has exploded since its inception 
in 2011. Two years ago, the building had 
a dozen residents; now it has 100-percent 
occupancy, helping give rise to ventures 
ranging from carpentry and concrete 
 “... a salon and bicycle shop 
opened up, and a furniture 
store is opening as well. That’s 
just on our block, and we’re 
starting to see that same 
growth all over Detroit.”
Since being featured in DEMO 18 just two 
years ago, Cooley has expanded his non-
profit efforts while still finding the time 
to get married in 2015. He’s been much 
lauded for feeding the profits of Slows Bar 
1
2 3 4
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services, to clothing stores, to dance and 
recording studios. Nearly 200 more hopeful 
tenants sit on a waiting list.
While benefitting from the success of 
Slows Bar BQ , Ponyride still lost about 
$50,000 a year in its first three years of 
existence. “We think we’re going to be 
pretty close to breaking even this year,” 
says Cooley.
Aside from cheap rental space, Ponyride 
now helps with business development for 
its tenants. “We have an advisory board of 
professionals that includes lawyers, mar-
keters, accountants and more that meet 
with the businesses,” Cooley says.
GOLD CASH GOLD
2100 MICHIGAN AVE., DETROIT
goldcashgolddetroit.com
Gold Cash Gold serves down-home cuisine in a retired pawn shop. (The name comes from the 
text emblazoned on the shop’s exterior.) The restaurant sits down the street from Slows Bar BQ, 
which was surrounded by abandoned buildings when it opened. Gold Cash Gold fills the space 
of the last empty building on the block.
SLOWS BAR BQ
2138 MICHIGAN AVENUE, DETROIT 
slowsbarbq.com
Cooley’s first restaurant celebrated its 10-year 
anniversary in August. It now has locations in 
Detroit and Grand Rapids, Michigan.
CORKTOWN REVIVAL
Opening a restaurant on a block surrounded 
by 10 abandoned buildings was a gamble, 
but it paid off for both Cooley and Cork-
town, the historic Irish neighborhood Slows 
inhabits. In August, Slows celebrated its 
10-year anniversary by opening a second 
restaurant in Grand Rapids, Michigan. 
Cooley also opened another restaurant, 
Gold Cash Gold, on the same block in 
December 2014.
Cooley believes a youthful movement 
can help restore Detroit to its former cul-
tural significance. “We now have multiple 
restaurants opening up every month in the 
neighborhood,” he says. “There’s also the 
retail component: a salon and bicycle shop 
opened up, and a furniture store is opening 
as well. That’s just on our block, and we’re 
starting to see that same growth all over 
Detroit.” —William Meiners (MFA ’96)
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F FOOD
Where: Little Cakes, a San Diego-based 
cupcake shop made famous by Hein’s mul-
tiple wins on Food Network’s Cupcake Wars.
  
What: The Norman, a chocolate-coconut 
cupcake with caramel buttercream and 
toasted coconut.
Why: Hein thinks Little Cakes’ success lies 
in his Italian buttercream, an understat-
ed frosting that unites flavors instead of 
overpowering them. “The combination of 
everything together is what really makes 
it,” says Hein. “You have a sum of all the 
parts.” The Norman is named in honor of 
his brindle-colored rescue dog (whose coat 
matches the cake’s marbled interior).
“The combination of  
everything together  
is what really makes it. 
You have a sum of all  
the parts.”
DON HEIN (’96)  
LITTLE CAKES
FLOSSTRADAMUS
Originally a side project between Curt 
“Autobot” Cameruci (BA ’05) and Josh “J2K” 
Young (’03) in the height of the Myspace 
days, Flosstradamus is becoming one of 
the biggest names in the EDM (electronic 
dance music) scene. The duo, featured in 
DEMO 10, offers a mix of edgy electronic 
beats and the intensity of today’s hip-hop 
scene; every track is exciting enough for 
the club or a major music festival. 
IN NINE YEARS, THE DUO HAS:  
 
•   Played 28 festivals including
     Coachella, Spring Awakening
     Music Festival and Lollapalooza 
•   Performed in 12 countries 
•   Collaborated with Lil’ Jon,  
     Iggy Azalea and Run The Jewels 
•   Reached 5.8 million followers 
     on SoundCloud 
•   Been featured in Spin, Paper, 
     Billboard and Rolling Stone 
Flosstradamus will kick off 2016 in  
the Bahamas performing on the Holy 
Ship! cruise.
CURT “AUTOBOT”  
CAMERUCI (BA ’05) 
JOSH “J2K”  
YOUNG (’03)
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Where: Grilled Cheese Grill, which started 
as a Portland-based food cart and grew to 
include two reclaimed vehicles-turned- 
restaurants: a double decker bus and a 
school bus.
 
What: The Cheesus, a burger stuffed be-
tween two grilled cheese sandwiches. The 
top sandwich: pickles and American cheese. 
The bottom: grilled onions and Colby Jack. 
The middle: a one-third pound burger with 
all the fixings.
Why: As a film student, Breslow wanted 
to create comfort films you could turn on 
while folding laundry (and quote every 
line). That feel-good nostalgic philosophy 
expands to grilled cheese. “You come for 
half an hour, it puts a smile on your face 
and you leave happy,” he says. 
Columbia doesn’t offer a culinary arts degree—but that didn’t stop these four alumni-turned- 
restaurateurs. From cupcakes to BBQ to some serious grilled cheese sandwiches, these entrepreneurs  
serve up a smorgasbord of innovative and quirky dishes across the country. DEMO asked four  
restaurant owners to recommend their favorite bites. Go ahead, have a taste.
Where: Cafecito, a pair of Cuban restau-
rants specializing in coffee and pressed 
sandwiches located in the Chicago Loop 
(covered in DEMO 9). 
 
What: The Cubano, a sandwich featuring 
pork, ham, Swiss cheese, pickles and mus- 
tard, all grilled to perfection. Plus, Cafecito 
 marinates all meats in its homemade mojo 
sauce.
 
Why: Ghantous found inspiration in 
Miami’s Cuban sandwich shops and per-
fected his Cubano at home, working to 
find the perfect ratio of ingredients. “A 
balance of the flavors from the pork, the 
ham, the mojo that’s used in the marinade,” 
he says. “Something as simple as pickle 
and mustard. Everything is a contributing 
factor.”
Where: Smoque BBQ, regarded by many 
to be Chicago’s best BBQ spot.
 
What: Ribs—both the classic baby back ribs 
and the meatier, smokier St. Louis spare 
ribs.
 
Why: After a heavy coating of spice rub, the 
ribs are smoked over apple and oak wood for 
three to four hours. Then they’re brushed 
with a very thin layer of BBQ sauce right 
before being served, which turns into a cara- 
melized crust without overpowering the 
meat. “We believe that BBQ sauce should 
be a complement, not the main event,” 
says Sorkin.
 “Something as simple  
as pickle and mustard.  
Everything is a  
contributing factor.”
“You come for half an 
hour, it puts a smile  
on your face and you 
leave happy.” 
“We believe that BBQ 
sauce should be a 
complement, not the 
main event.”  
MATT BRESLOW (BA ’04) 
GRILLED CHEESE GRILL
PHIL GHANTOUS (BA ’00) 
CAFECITO
BARRY SORKIN (BA ’96) 
SMOQUE BBQ
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G
GAMES
The booming game design industry, worth more than $20 billion in the U.S., is 
rapidly evolving. And it looks completely different from when Columbia College 
Chicago introduced majors in game design/development in 2007 (covered in DEMO 
11). But Columbia grads are prepared to weather the fluctuations.
“We are constantly thinking about our objectives—about what kind of game 
developer walks out of our program and what kind of industry they’re going to 
be walking into,” says Tom Dowd, associate chair of the Interactive Arts & Media 
Department. “We create very broadly skilled students. They have the technical 
and creative flexibility to slide themselves in a number of directions depending 
on what opportunities arise.”
 
 
Characters from alumni-created, Kickstarter-backed 
videogame Moon Intern, featured in DEMO 18.
DEMO A to Z
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make the game you want to make. You may 
wind up getting a job making Barbie’s Horse 
Adventures when you really want to make 
an action [role-playing game], but you have 
to love your job to eventually succeed in it.” 
EMILY SALIBA (BS ’15)
GIRLS WHO CODE
 
Recent graduate Saliba is a teacher for New 
York-based nonprofi t Girls Who Code, an 
organization that teaches computer science 
skills to high school girls. “I thought I was 
getting a pretty good education, but then 
as soon as I left [school], I was like, ‘Okay—
it was really good,’” says Saliba. “I was at 
my job training with tons of other women 
(and a couple of men) who were going to 
be teachers for the summer with me. I was 
really intimidated because some of them 
were in grad school or had PhDs.” But as 
they began to work together, she realized 
she was keeping up with them. 
Even though her newly minted degree 
was in “hard” science, Saliba describes the 
“soft” skills, such as emotional intelligence 
and team dynamics, she learned at Colum-
bia as invaluable. “That’s something you 
can’t get out of a textbook or by learning 
online yourself.” 
ROEL SANCHEZ (BA ’12)
BIOWARE
Austin, Texas-based Sanchez, who con-
centrated in Game Sound Design, is now 
a senior audio artist for BioWare, a divi-
sion of leading game company Electronic 
Arts. BioWare’s titles include the hugely 
popular—and critically acclaimed—Mass 
Eff ect series, as well as Star Wars: Knights 
of the Old Republic and Dragon Age. He says 
Columbia was the ideal training ground 
for his work, which depends heavily on 
collaboration with others. “The progres-
sion of the courses and especially the large 
team project really prepare you for the en-
vironment and the scenarios you’re going 
to encounter in game production,” he says. 
“It’s chaos, but it really gets you in the right 
mindset. I’m still applying the same things 
I learned there every day at my job.” 
 —Audrey Michelle Mast (BA ’00)
HERE, FOUR OF COLUMBIA’S 
FIRST-GENERATION GAME ALUMNI
SOUND OFF ON THEIR CAREERS.
NOAH JOHNSON (BA ’11)
INCONTEXT SOLUTIONS
Johnson, one of the very fi rst Game Design 
grads (who now teaches in the college’s 
Interactive Arts & Media Department), 
leads a collaborative technical art team at 
InContext, a Chicago-based 3D simulation/
visualization company. There, he creates 
digital simulations of real retail environ-
ments, which are then used for market re-
search. “It’s what we call ‘serious games,’” 
he says. “For Kraft, we might be building 
a shelf full of Kraft macaroni and cheese 
along with products from their competitors. 
We have [consumers] move through [the 
space], and we gather data the whole time. 
It’s more interactive than giving people 
static surveys.”
JOHN FAVARO (BA ’11)
BUNGIE
Favaro is an investment systems designer 
at the major game studio Bungie (creator of 
Halo), developing the awards and achieve-
ments that keep people playing. “I spend 
eight hours a day making games, and then 
I come home and I play games for fun,” he 
says. “Even a game you don’t like can teach 
you something. You won’t always be able to 
“We are constantly thinking about ... what kind of 
game developer walks out of our program and what 
kind of industry they’re going to be walking into.” 
 —Tom Dowd, Associate Chair of the Interactive Arts & Media Department
Roel Sanchez is working on the upcoming game 
Mass Eff ect: Andromeda, which is expected to be 
released in the holiday season of 2016. 
John Favaro keeps busy helping to expand and 
maintain the multiplayer game Destiny.
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1. Bursts of hand-manipulated French  
lace and intricate embroidery flow down  
the dress and embellish the sleeves.
2. Pure silk gazar is interfaced with silk 
organza to add rigidity to the fabric.
3. Dramatic draping makes The Red Dress  
a showstopper.
The aesthetic of fashion designer Agnes 
Hamerlik (BFA ’12) follows the Japanese 
concept of wabisabi: finding beauty in 
things that are imperfect or incomplete. 
Since appearing on DEMO 18’s cover, she’s 
showcased collections at Chicago and New 
York Fashion Weeks. Here, she walks us 
through her design for The Red Dress, the 
opening piece in her mini semi-couture 
collection Botanical Fragmentation. 
H AGNES  HAMERLIK
ILLUSTRATED 
PRESS




Illustrated Press explores  
Chicago with its unique brand  
of comic book journalism.
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How do you define a city like Chicago? For 
Darryl Holliday (BA ’12) and Erik Rodriguez 
(’11), the answer lies in the stories of people 
you pass every day, from the surprising to 
the mundane.
The duo behind Illustrated Press, which 
presents journalistic reporting in an in-
novative comic book format, is compiling 
some of those stories in the upcoming book 
Kedzie Avenue, a follow-up to 2012’s The 
Illustrated Press: Chicago. (Since being 
featured in DEMO 18, they’ve also added 
a third member, illustrator Jamie Hibdon, 
and have produced nonfiction comics for 
local news outlets, including The Chicago 
 Reader and WBEZ.)
Kedzie Avenue examines its namesake 
street from top to bottom, exploring histo-
ries, characters and communities that Hol-
liday calls “microcosms of the city itself.” 
“[There’s] such a diverse range of people 
and places and stories on that route,” he 
says. “It’s been a really interesting adven-
ture, learning about the city through track-
ing down this one street.”
“It’s been interesting  
to see [the story] come  
together in ways we 
could not have possibly 
made up.”
 — Darryl Holliday (BA ’12)
J
RASHID JOHNSON
Rashid Johnson (BA ’00) is an internation-
ally acclaimed fine artist focusing on black 
identity through a wide variety of media 
and unexpected materials.
His exhibit Anxious Men opened Oct. 2 at 
The Drawing Center in New York City to 
critical acclaim. The highlight of the exhibit 
is a series of abstract portraits drawn in 
black soap and wax on white tile. Their ag-
itated faces are violently scribbled into the 
materials, emphasizing the fear that comes 
with being a black man in America today. 
Photo: Eric Vogel
Said Johnson in DEMO 8: “There’s a 
generation of black artists before me who 
made work specifically about the black 
experience. But I think for my generation 
… there’s less of a need to define the black 
experience so aggressively to a white au-
dience. I think it gives us a different type 
of opportunity to have a more complex 
conversation around race and identity.”
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SAM KIRK (BA ’05) 
The work of Sam Kirk (BA ’05) ranges from 
fi ne art to interior design to custom installa-
tions, but it’s also multifaceted in the way it 
explores intersections between race, sexual 
identity and social justice. 
The artist’s series of illustrations about 
sex traffi  cking, drawn on actual traffi  ck-
ing tickets, was inspired by exploring what 
happens to LGBT youth from traditional or 
conservative cultures. “A lot of times, there 
is unacceptance, and it leads to rejection, 
which leads to homelessness, which often 
leads to sex traffi  cking,” Kirk says.
“My mom stressed the 
importance of helping 
other people … and giving 





1. “Hoping & Praying You See Me” calls attention 
to homeless LGBT youth who are, for all intents 
and purposes, invisible as they walk the streets. 
Says Kirk of the boy in the image, “He must 
create his own path and [have] faith that life will 
work itself out.”
2. Even while America celebrated the legalization 
of gay marriage in 2015, homeless LGBT youth 
still face the harsh reality of living in a shelter 
or on the street, with no family to share in the 
victory. “Looking for Love in the Midst of Home-
lessness” highlights this juxtaposition.
She also connects with commercial cli-
ents to design restaurants or events. Since 
2013, she’s art directed the Guinness Live It 
Up cultural celebration in Brooklyn, where 
she creates the visual elements of the fest, 
from speaker walls to modern versions of 
West Indian masks. 
Through her organization Provoke 
Culture, Kirk collaborates with nonprof-
its like Project Fierce and the Center on 
Halsted to raise money through the sale 
of custom-made, socially conscious art. 
See more of her work at iamsamkirk.com.
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After graduation, many Columbia 
alumni fl ock to Los Angeles; it has 
the second-highest alumni popu-
lation in America, behind Chicago 
itself.  We asked LA residents Alexz 
Renteria (BA ’15), Heather Mahoney 
(BA ’05) and Hunter James Cox (BA 
’14) to share their favorite places to ...
L LOSANGELES
 “Los Angeles has one of the most unique 
movie-going experiences.” —Alexz Renteria (BA ’15)
 “Vasquez Rocks is an Old 
West cinematic adventure. ” 
—Hunter James Cox (BA ’14)
. . . Find hidden gems.
AMOEBA MUSIC (6400 SUNSET BLVD.)
A behemoth independent record store with 
CDs, DVDs, vinyl and posters
. . . Get wild and crazy.
GOOD TIMES AT DAVEY WAYNE’S (1611 N. EL CENTRO AVE.) 
A ’70s-inspired club with a thrift store/vintage 
man cave motif
. . . Hear live music.
THE ROXY 
(9009 SUNSET BLVD.)
A historic nightclub 
owned by Rock and Roll  Hall 
of Famer Lou Adler
WHISKY A GO GO 
(8901 SUNSET BLVD.)
An iconic venue with 
a divey vibe
. . . See a movie. 
TCL CHINESE THEATRE 
(6925 HOLLYWOOD BLVD.)
An iconic cinema palace 
with striking architecture
VISTA THEATRE (4473 SUNSET DR.)
An opulent, single-screen 
theater with cheap tickets
THE LOS FELIZ 3 
(1822 N VERMONT AVE.)
A small neighborhood theater 
with old-school charm
. . . Have a cheap date.
VASQUEZ ROCKS 
(AGUA DULCE, 
NORTH OF THE CITY)
A mountainous park that 
doubles as a popular fi lm and 
TV shooting location
. . . Bring out-of-towners.
THE HOLLYWOOD SIGN (BEST VIEWED FROM 
GRIFFITH PARK OBSERVATORY, 2800 E. OBSERVATORY ROAD)
A Los Angeles staple
SANTA MONICA PIER  (SANTA MONICA, WEST OF THE CITY)
A popular oceanside attraction with rides, 
games and a Ferris wheel
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MEDIA  
PRODUCTION CENTER
In 2009, Columbia College Chicago broke 
ground on the Media Production Center 
(MPC), the first newly constructed building 
in the college’s history (covered in DEMO 
8). A year later, the MPC opened, offering 
two film production sound stages, a mo-
tion-capture studio, digital labs, animat-
ing suites, a fabrication shop and state-of- 
the-art classrooms that give students real 
movie production experience. Five years 
after  the MPC’s opening, we examine how 
it is changing the way filmmaking is taught 
at Columbia.
 
THE BIRTH OF A PRACTICUM 
An industrious hum fills the airy, modern- 
industrial halls of the MPC, at the corner of 
16th and State streets. Hammers clatter in 
the workshop, furniture is shuffled into set 
dressing rooms, and students in the prop 
closet debate the artistic merits of a partic-
ular office chair. Outside the soundstages, 
you can sometimes find a bubble of quiet: 
When the red light is on, filming is in prog-
ress, and students know to tread lightly.
“It’s an environment where you can take 
risks, experiment and play with things,” says 
Cinema Art + Science Chair Bruce Sheridan, 
who was integral to the MPC’s develop-
ment. The 35,500-square-foot-space is, in 
many ways, a physical manifestation of 
Columbia’s cross-disciplinary, hands-on 
spirit.
When Sheridan came to the department 
in 2001 (with 20 years of experience as a 
director, producer and educator), he focused 
on how to take the college’s thriving film 
program to the next level. “How do we 
create the future without cutting away 
this incredibly successful past?” he asked. 
 




Opened in January 2010  
as Columbia’s first newly  
constructed building
35,500 square feet; includes  
two film production sound  
stages, a motion-capture  
studio, digital labs, animating 
suites, a fabrication shop  
and state-of-the-art classrooms
 
Designed by Studio Gang  
Architects, headed by  
award-winning architect  
Jeanne Gang
 
Certified LEED Gold by the  
U.S. Green Building Council
 
Received a 2010 Citation of 
Merit, Distinguished Building, 
American Institute of  
Architects (AIA) Chicago 
The first newly constructed building in the  
college’s history, opened in 2010, has transformed 
the way students learn filmmaking.
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The answer came in two phases: a new 
curriculum and a new building in which 
it could fl ourish.
The linchpin of this new curriculum was 
adding advanced practicum courses that 
mirror the fi lm industry. In a practicum, 
more than 200 students collaborate with 
faculty and staff  to develop, produce and 
screen short, distribution-ready fi lms with-
in the semester. 
“[Practicum] projects forced us to work 
within a budget and schedule, which is es-
sential in this business,” says Chris Charles 
(BA ’07), a Chicago-based independent pro-
ducer who founded two production compa-
nies with his former classmate John Bosher
(BA ’06). “They also taught us to collabo-
rate with others who were not necessar-
ily our friends or people we would have 
recruited if given the choice. This was an 
important lesson, as every project I’ve ever 
worked on has required collaborating with 
new people.”
The practicum fi lms function as spe-
cialized capstone experiences for upper-
classmen. Crucially, they also off er intern-
ship-style opportunities to underclassmen, 
who can build their all-important networks 
from day one. While advanced students 
hone their highly specialized skills, fresh-
men and sophomores work as production 
assistants and get a taste of what they’d 
like to study further.
Leah Kilpatrick (BA ’09), now an actress 
and comedian in Los Angeles, assisted on a 
practicum project in her fi rst year. “Coming 
from Minnesota, not knowing what it was 
really like on a fi lm set, [I now know] that 
the practicum environment was mirroring 
what it would be like in Hollywood,” she 
says. “I was able to talk to all the depart-
ments and see what it was to be a part of this 
team.” A year later, she worked on another 
practicum as a line producer. That student 
experience has translated to real-world 
success: She’s since line produced several 
independent fi lms, including 2014’s Free 
the Nipple.
“It’s an environment 
where you can take risks, 
experiment and play 
with things.”
Professional-quality soundstages allow 
students to experience the protocol and 
culture of high-end studio fi lm production. 
Th e MPC’s lobby is a gathering place for students, 
faculty and staff  to collaborate and relax. 
Students receive hands-on instruction 
in directing at the MPC.
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THE WAY WE WERE 
Prior to the MPC’s opening in January 2010, 
Columbia’s film equipment and supplies 
were housed in buildings all over the South 
Loop. As Bosher recalls, “You had to go to 
1104 South Wabash to pick up camera 
gear, 72 East 11th to pick up lighting and 
grip equipment, and 1401 South Wabash 
for props/set dressing and stages.” (The 
college maintained a small soundstage at 
14th Street, which was shared with the 
Theatre Department and was a fraction of 
the size of the MPC stage.) “It could be a 
real nightmare, especially if you didn’t have 
access to a truck or van,” he says.
Even everyday exercises could be a chal-
lenge. Says Bosher: “In directing classes, 
we would partition the [14th Street] stage 
in two with just a thin wall separating two 
crews. Just before one side would do a take, 
the assistant director would bang on the 
wall and shout, ‘We’re shooting!’ The other 
side would have to remain quiet until hear-
ing ‘cut,’ at which point they’d scramble to 
get their next shot. It was quite chaotic, but 
we worked with what we had and figured 
out how to get it all done in time.”
The curriculum carried out in the MPC 
offers opportunities to foster creative colla- 
boration—plus a way to iron out the com-
plicated logistics of any film production.
Independent producer Dimitri Moore (BA 
’11) was a student both before and after the 
MPC opened, and was hired to coordinate 
the practicum film program after he grad-
uated. His own practicum project was shot 
off campus. “We had to rent a stage space 
on Grand Avenue and build a pirate ship 
there. It was logistically difficult,” he says. 
“We made it work, but we didn’t have the 
freedom to really experiment, because the 
logistics always won out.” That all changed 
when the new building opened in 2010. 
“The MPC allowed us to make the location 
fit our idea,” says Moore. “[It] made a lot of 
things seem more possible.”
Tanya Savard (BA ’10), a unit production 
manager assistant on NBC’s Chicago P.D., 
agrees. “Having the opportunity to shoot 
part of my short film on the MPC stages was 
a great way to learn how to film the way 
real shows film. It gave us creative freedom 
to make the set we had always envisioned 
from scratch and be able to tell the story 
the way we wanted to tell it.” 
 
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Fusce imperdiet, dolor elementum hendrerit 

















1. The courtyard can accommodate a high-defini-
tion media production truck, a mobile lab for live 
remote broadcasts and onsite video projects.
2. The motion capture studio integrates state-of-
the-art learning technologies with the study of 
3D computer animation, digital filmmaking and 
game arts.
3. The production workshop allows students to 
build their own sets.
4. The industry-standard soundstages allow 
students to create a professional body of work by 
the time they graduate.
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THE GRADUATES
Before the curriculum revamp in the mid- 
2000s, film students worked independently 
or in small teams and—largely due to the 
nature of an ever-expanding urban cam- 
pus—rarely interacted outside of their spe-
cialized concentrations. And even though 
most students graduate with a specific 
focus, like directing or cinematography, 
they must understand every cog in the 
machine. Working together on a practicum 
film allows students to see beyond their in-
dividual role, and the MPC easily facilitates 
those interdisciplinary interactions. 
Students can now experiment with 
cameras and equipment, test various film 
stocks and lighting styles, and work in a 
variety of roles in a much more organic way. 
“It sticks best when the students feel that 
they can explore by themselves and then 
come back and ask questions or make their 
own decisions,” says Sheridan. “That’s what 
they’re able to do there that they couldn’t 
do in any other facilities beforehand.” It’s 
particularly helpful for freshmen to work 
in the same space as upperclassmen; they’re 
encouraged (and expected) to observe or 
assist the more advanced productions.
Thanks to professional-level experience 
in a collaborative environment, students ac-
tively demonstrate their abilities every day 
to their professors and peers —the people 
who might eventually hire them. Moore, 
who now helms his own San Francisco 
company, DWM Producing, says, “I could 
see a lot more in 10 minutes of watching 
[students] work at the MPC than I could 
in a week of them telling me [about their 
work]. And that’s very important for me as 
a producer—to see how they communicate 
“The MPC allowed us to make the
location fit our idea. [It] made a lot of things  
seem more possible.”
together, how they work together.” 
Sheridan stresses that he wants the 
department to educate creative teams, 
not just creative individuals. With the 
enhanced curriculum, and the building 
created to house it, Columbia’s film stu-
dents leave the college not just knowing 
how to operate a camera or create a budget, 
but how to build a filmmaking team. With 
that invaluable skill, they can begin influ-
encing the film industry faster than ever 
before.   —Audrey Michelle Mast (BA ’00)
Architect Jeanne Gang incorporated cinematic  
references into the MPC’s architecture. Classroom  
interiors are seen through windows edged in black, 
like peering through a lens or watching action 
onscreen.
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In DEMO 18, we caught up with Justin 
“Nordic Thunder” Howard (BA ’07), who 
had just been crowned the 2012 World Cham-
pion of Air Guitar. Three years later, Howard 
no longer competes, but the leather Viking 
outfit he performs in isn’t collecting dust. 
He volunteers as a scorekeeper and air guitar 
ambassador at events around the world, on 
top of his job editing video for the Rotary 
Club.
“The competition exists as a promotion 
of world peace,” Howard says of the Air 
Guitar World Championships. “We’re there 
to project positivity into the world. Every-
thing we’re doing is absurd, and I’m hyper-
aware of that, but I also am hyperaware of 
the power of positive people.”
NORDIC 
THUNDER
 “We’re there to project positivity into  
the world. Everything we’re doing  
is absurd, and I’m hyperaware of that, 
but I also am hyperaware of the  
power of positive people.”
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2012 World Champion of Air 
Guitar Justin Howard strikes a 
show-stopping pose. 
MEINERS: For the better part of the last 
decade I’ve been lucky enough to write for 
DEMO magazine. I’ve met, interviewed and 
shared success stories of dozens of fellow 
Columbia alumni: bestselling authors, famed 
moviemakers, award-winning journalists 
and a variety of talented artists. It’s not easy 
summarizing someone’s life with a limited 
word count. It was particularly challenging 
with Olympian Adolph Kiefer (BA ’40), a 
man synonymous with swimming, whom 
I interviewed for DEMO 13.
I met the 1936 Olympic gold medalist 
and longtime backstroke record holder in 
his home north of Chicago five years ago. 
For two hours, Kiefer showed me pictures 
and told stories from a personal history 
worthy of a feature-length movie. Jesse 
Owens, the sprinter who may have spoiled 
Adolf Hitler’s notions of an Aryan master 
race, took the young Kiefer under his wing, 
and they remained lifelong friends. (Kiefer 
actually shook hands with Hitler at the 
Berlin games, before anyone knew of the 
atrocities the madman had in store.) Later, 
Kiefer attended Columbia in preparation for 
a Hollywood movie career (to possibly play 
Tarzan), but when World War II erupted, he 
served his country the best way he could: 
helping save lives by teaching servicemen 
how to swim. Kiefer ran his own swimming 
business, Adolph Kiefer & Associates, for 
nearly 70 years, revolutionizing the sport in 
countless ways. Kiefer and I caught up this 
summer, a few days before he turned 97.
O OLYMPIAN
Longtime DEMO writer William Meiners 
(MFA ’96) gets back in the water with 
Olympic gold medalist—and Columbia’s 
oldest living alum—Adolph Kiefer (BA ’40).
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Virginia, which is a sea base. German sub-
marines were destroying ships off the coast, 
and because of an insufficient swimming 
program, we were losing too many people to 
drowning. I really couldn’t sleep. I became 
the instructor in charge of swimming in-
structors.
I suspect that’s one of the things you’re 
proudest of.
Yes. It’s still a problem today. The average 
number of drownings in the world each 
year is over half a million. Over 70 percent 
of the world is water, and you cannot go 
Are you still swimming?
Yes. I swam from [9 a.m.] until 10 o’clock 
this morning. I’m in a wheelchair now, but 
I still have to train. I play a lot of bridge, 
competing against a lot of old people like 
me. But I’m a better bridge player than 80 
percent of the people I play.
Jesse Owens was one of my heroes.
What was he like?
Jesse was a great guy. I would carry his 
bag for him, and he would come over and 
watch me swim. I think he really was the 
Olympics in 1936. We’d be at events signing 
autographs and a long line of people would 
wait for Jesse’s autograph—and there was 
no one in my line. So he would send some 
people over to keep me busy. 
You were at the University of Texas 
at Austin and then ended up in your 
Chicago hometown. What brought you 
to Columbia?
I had a contract with Paramount Studios, 
and they sent me to school at Columbia. I 
performed in two plays, went to school and 
had a job in advertising. That kept me pretty 
busy as I was still swimming and competing. 
World War II canceled the Olympic Games 
in 1940 and 1944, where you would have 
competed. Instead, you created the 
“victory backstroke.” Talk about your 
time in the U.S. Navy.
The war comes along, and I went to Norfolk, 
anywhere without water. Once you teach 
a child to swim, you’re teaching him 21 
sports. To me that’s the most important 
thing you can teach a child. 
I could probably guess this answer. What 
animal would you be if you weren’t 
human?
I’d be a seahorse, the same animal on our 
catalog. Seahorses are all over the world, 
and children are fascinated by them. I’d 
rather be a seahorse.
 “I performed in two plays, went to school and had a job in 
advertising. That kept me pretty busy as I was still swimming 
and competing.”
Kiefer spent years perfecting his backstroke.
Kiefer beams after winning the gold medal at 
the ’36 Olympics.
Working as an instructor with the Navy, Kiefer pioneered the Victory Backstroke.
P
h
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P PHOTOGRAPHERS
Say cheese! Our DEMO photographers trav-
eled coast to coast to bring you all the best 
alumni shots. Here, three photographers 
recall their favorite photo shoots from over 
the years. 
JACOB BOLL (BA ’12) 
 “DEDICATED  
AND DECORATED,”  
DEMO 22
Two-time Olympic sailing champi-
on Hal Haenel (BA ’81) dominates as 
a Fox executive. 
 “For everything Haenel has accom-
plished, he was incredibly humble and 
very giving of his time. He dropped his 
Olympic sailboat in the bay, toured me 
around Fox’s studio lot, and brought 
me to the most notable set locations, 
writing rooms and recording studios 
in the industry. I used to think if I ever 
moved to LA, I’d love to be a beach 
bum, eat fish tacos and surf all day, but 
photographing Haenel pushed me to 
pursue grander ideas.”
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Weapon-wielding theatre alumni excel 
in stage combat.
 “I wanted the images to capture a specific 
moment, and the subjects’ movement had 
to be extremely expressive. After telling 
[stunt performer and fight choreographer]
Andrew Amani (BA ’99) what I wanted to 
do, he was completely on board. We were 
able to get some amazing photographs in 
just a short time. The shoot went so well 
that Andrew and I teamed up again to do 
a series of shoots with numerous stunt 
performers, some of the very best in the 
motion picture and theatre world.”
Columbia College Chicago had a lasting 
impact on powerhouse station 93XRT.
 “To be able to work with rock ’n’ roll radio 
icons like Terri Hemmert, Johnny Mars (’78), 
Frank E. Lee (BA ’78) and Marty Lennartz 
(BA ’82) was unbelievable. We photographed 
while they were on air. It was an exhilarat-
ing, once-in-a-lifetime experience I’ll never 
forget.
I love this picture of Terri in action at the 
XRT studio. She has a great little smile going 
on, and you can see how she loves what she 
does. So real and so raw.”
ANTHONY  
CHIAPPETTA (BA ’95)
 “FIGHT CLUB,” DEMO 19
DREW  
REYNOLDS (BA ’97)
 “ROCK ’N’ ROLL RADIO,”  
DEMO 15
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I FEEL LIKE
ENCOURAGEMENT,
a SpaCe to IdeNtify
TO THE NE X T  G E
NER ATION
W I T H W H O T H E Y A
R E .
—trAns aCtivisT prEciouS daviS (ba ’13), Demo 21
TRUTHFUL AND
To speaK about my lifE
HonesT waY
I TRY TO BE
IN A
—acTress and ComedIan 
ericA waTson (ba ’98, ma ’05), Demo 11 
PA R T O F M Y L I F E .
—awArd-wInninG theAtre DirectoR









YOU NEED THAT PASSION 
TO DRIVE YOU
YOU’RE
—co-founDer aNd co-owneR of blOodshot 
reCords naN waRshaw (ma ’93), Demo 21
I COU LD DO IT THROUG H
W H AT I
I J U S T
I A LWAYS K N E W 
I WA N T E D TO
to figuRe thAt out.
IT TOO
K ME A C O U P L E Y
E A
R S
—naTive RappeR franK walN (ba ’14), Demo 22
BECOMING A
AccidEntal.
i ChoSe This LitTle StiCk 
I got the CamerA stiCk.
F I R S T C L A S S . .
.
TH AT W E H A D TO PU LL IN OU R
—twO-timE acAdemy awArd-wInninG 
CinemAtogrApher jaNusz kaMinksI (ba ’87), Demo 19
Q QUOTES
Alumni say the darndest things! 
Here are some of our favorite 
quotes from 10 years of DEMO 
magazine.
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From filmmaking to farm animals, 
Jenny Brown (BA ’94) always follows 
her passion. In 2015, her animal sanc-
tuary made a move that allows it to 
rescue more animals than ever.
Lexi the pig cools off at Woodstock Farm Sanctuary.
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pigs—some 250 animals in all. 
Brown studied fi lm at Columbia, where 
she was drawn in by the mission of an 
on-campus animal advocacy organiza-
tion during New Student Week. She later 
used her camera skills to capture under-
cover footage of animal abuse. “What I 
saw ... completely changed my life,” she 
says. 
Not long after being featured in DEMO 
8, Brown, who lost a leg to cancer during 
childhood, was profi led in a New York Times 
piece about Albie, a goat with an amputated 
leg she rescued and later outfi tted with a 
prosthetic limb.
That article paved the way for a book 
deal, and Brown told her life story in The 
Lucky Ones, published by Penguin in 2012.
“Overcoming cancer gave me a greater 
appreciation for life and how our actions 
aff ect others,” she says. “I want to do some-
thing to make this world a better place for 
the most innocent amongst us.”
DEMO A to Z
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It’s a wild time for Jenny Brown (BA ’94) 
and the animals of the Woodstock Farm 
Sanctuary. 
Brown has run the sanctuary, which pro-
vides a home to abandoned farm animals—
many suff ering from physical ailments—
since 2004. But, she says, “This is the craziest 
time right now in the history of the sanctuary. 
We’ve grown beyond our capacity.”
With the help of a generous donor, the 
Pat Sajak (’68) might be Columbia’s biggest name, thanks 
to 34 years spent next to a certain rainbow wheel. Sajak 
began his career as a radio DJ, and then a TV weatherman, 
before signing on to host Wheel of Fortune in 1981. Before 





Broadway director. Tony Award winner. 
Steppenwolf Theatre’s newest artis-
tic director. Columbia College Chicago 
alumna. Honorary Degree Receipient, 
2015.
“I love my work, but I learned to love it 
here. Sheldon ... [Patinkin, former Theatre 
chair] taught me art making as a basic 
human practice, its presence in our lives 
a requirement for not only being human, 
but staying human.” 
—ANNA SHAPIRO (BA ’90) upon receiving an 
honorary degree from Columbia
CAN I BUY A VOWEL?
 “I want to do something to 
make this world a better 
place for the most innocent 
amongst us.”
operation moved 45 minutes south of its 
old 23-acre Woodstock, New York, home 
to a sprawling, 150-acre parcel that is not 
only an animal sanctuary, but a camp and 
retreat center as well. 
“We’re expanding to become a sanctuary 
for people, too,” Brown says. 
It’s a move that would make Noah proud: 
First came the cows, then the chickens and 
ducks, followed by goats, sheep, turkeys and 
CAN I BUY A VOWEL?
Jenny Brown cuddles up with Dylan the cow.
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Columbia College Chicago is 
bringing more color and culture 
to the South Loop, one mural at a 
time. Check out our guide to the 
stunning street art Columbia 
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Since 2013, the college has brought artists 
to the South Loop to create murals and in-
stallations along Wabash Avenue in a loosely 
defi ned stretch of the street known as the 
Wabash Arts Corridor. Over the summer of 
2015, the corridor exploded with six new 
murals, including one by alumna Heidi 
Unkefer (BFA ’13).   
For those who can’t stroll along Wabash 
in person, wabashartscorridor.org fea-
tures pictures and details of each artwork.
1. THE BUCKINGHAM, WEST WALL
Untitled mural by Never 2501 
2. 33 E. CONGRESS, SOUTH WALL
Untitled mural by RETNA
Moose Bubblegum Bubble
by Jacob Watts (BA ’12)
UNIVERSITY CENTER, EAST WALL
Harmony  by Ben Eine
3. 634 S. WABASH, SOUTH WALL
Dystopian Brutality in Black and 
White by Cleon Peterson
4. 623 S. WABASH, SOUTH WALL
Columbia Alumni Competition 
Mural Slime Mountain 
by Heidi Unkefer (BFA ’13)
5. PAPERMAKER’S GARDEN
Rotating exhibits 
6. 801 S. WABASH, WEST WALL
Stop Telling Women to Smile 
by Tatyana Fazlalizadeh
NORTH WALL
Untitled mural by Kashink
7. 916 S. WABASH, NORTH WALL
We Own the Future  by Shepard Fairey
8. 72 E. 11TH, NORTH WALL
Untitled mural by POSE
WEST WALL
Tornado by Kristen Kula (BFA ’13)
9. 1132 S. WABASH, SOUTH WALL
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America’s relationship with garbage is 
“out of sight, out of mind,” according to 
photographer Misty Keasler (BA ’01)—but 
in developing countries, landfi lls are much 
more visible, and actually contain entire 
communities that live next to or inside the 
dumps, scavenging for saleable scraps.
For her series dubbed Half Life, Keasler 
traveled to dumps in Guatemala, the Philip-
pines and the U.S., as well as e-waste dumps 
in Nigeria, to document the way some of 
developing nations’ poorest citizens live 
and interact with trash. 
In Guatemala City, makeshift homes 
shift constantly with the infl ux of new 
garbage, and in Lagos, Nigeria, one of the 
e-waste villages is complete with a mosque. 
Each community is unique, and yet, the 
pattern persists around the world. Says 
Keasler: “It’s defi nitely not a Guatemala 
issue; it’s a global issue.”
T 
TRASH
U UP AND COMING
VANESSA BAEZ (BA ’11)
VICE PRESIDENT
Marketing & Latin Relations, 
MVP Sports Group in Los Angeles
Baez handles publicity, marketing and 
endorsement deals for major league base-
ball players, especially those from the 
Dominican Republic, where she grew up.
“Your career path isn’t always what you 
think it will be. When I was in school, I 
thought I was going to be a sports broad-
caster.”
NICK PAMPENELLA (BA ’11)
TALENT AGENT
United Talent Agency 
in New York City
Focused on booking speaking gigs and 
unique live events, Pampenella has work-
ed with impressive clients like Arnold 
Schwarzenegger, Bill Nye and Ice-T. 
“Find something that you love. If you 
don’t know what you love, try something 
out.”
PATRICK ZIELINSKI (BA ’11)
HEAD OF TALENT 
PARTNERSHIPS
Collab in Los Angeles
Collab discovers rising video creators 
and helps build their audiences across 
multiple platforms. Zielinski helps cre-
ators branch out to other formats like 
television and explore the newest op-
portunities in the digital space.  
“I’m excited by the opportunities avail-
able in the digital world for content cre-
ators everywhere, and it’s been gratifying 
working toward the creation of a new studio 
model that focuses on talent.” 
These three alums found success 
in talent management
Photographer Misty Keasler traveled the world to document how countries deal with 
waste. In Nigeria, electronics store owners will buy old, imported computers in bulk 
and “Frankenstein” the parts together into working machines. According to Keasler, 
about half the material is usable, and the other half is then sent to the dumps.
P
h
otos courtesy of M
isty K
easler
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A shakedown cruise in the North Sea is an 
unusual place to fi nd a Columbia College 
Chicago alum, but then, there’s not much 
usual about Andy Flessas (BA ’90). In DEMO 
16, Flessas, also known as andyRobot (or 
the “robot whisperer,” according to Wired), 
talked about his work for Bon Jovi’s 2010 
tour, for which he designed robotic video 
screens that transformed from a backdrop 
into stairs. But Bon Jovi fans weren’t the 
only ones impressed.
Royal Caribbean executives saw the 
show and wanted to do something similar 
for the onboard entertainment program 
of the company’s newest and largest ship, 
Quantum of the Seas. They wanted cruise 
performing robots, too. He developed the 
mau5bots used by producer deadmau5 and 
created stage sets for the Japanese boy band 
Kis-My-Ft2 and Miami’s Ultra Music Fes-
tival, where robots entertained a crowd of 
250,000 electronic dance music fans. 
Flessas likes what he calls the sparkle of 
animation. “It’s smiling and making people 
happy,” he says. The original idea of anima-
tion was to add another dimension to pencil 
and paper drawings. Think of the simple 
fl ip-books children make. Now, the idea is 
to add another dimension to robotics, and 
the possibilities are almost limitless. “I see 
cameras on robots, sculpting on robots, 
acting with robots,” Flessas says. “What 
does it mean to act with robots, to write a 
script for robots, to have props and sets and 
stagecraft with them?” 
Most recently, Flessas says, NASA’s Jet 
Propulsion Laboratory acquired his Robot 
Animator software—an intuitive plugin 
that allows users to automatically generate 
robot programs—for its Asteroid Redirect 
Mission, a pioneering project to explore 
asteroids in an eff ort to pursue a human 
mission to Mars in the 2030s.
“I never dreamed that the work I did on an 
Oxberry animation stand at Columbia would 
lead to robots in outer space,” says Flessas.
passengers to experience something spec-
tacular, so Flessas scaled his RoboScreens 
to accentuate shows aboard the megaship, 
which had its maiden voyage in 2014.
One phase of cruise ship development 
is testing for extreme conditions. Flessas 
spent 35 days on the North Sea aboard 
Quantum of the Seas during its sea trial. 
Work on rough waters ensured that the ship 
and all of its components—including the 
entertainment systems—would function 
properly no matter the weather conditions. 
At one point, the ship sailed into a terrible 
storm. “I was trying to make the robots run 
while throwing up,” Flessas says. 
Flessas has perfected several land-based 
At Miami’s Ultra Music Festival, Flessas’ robotic 
video screens amp up the entertainment. 
BELOW: Flessas’ KUKA robo-arm can be animated 
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OSCAR WINNER SCHINDLER’S LIST
BEST CINEMATOGRAPHY, 1994
Janusz Kaminski (BA ’87) is Steven Spiel-
berg’s go-to man for cinematography, and 
his credits include this heartbreaking film 
about the Holocaust.
PRIMETIME EMMY WINNER  
SAMURAI JACK
OUTSTANDING ANIMATED PROGRAM (FOR PRO-
GRAMMING LESS THAN ONE HOUR), 2004 
Inspired by samurai movies, show creator 
Genndy Tartakovsky (’90) was the guiding 
force behind Samurai Jack’s cinematic style 
and distinctive animation. 
OSCAR WINNER SELMA
BEST ORIGINAL SONG, 2015
Common (’96) penned the song “Glory” 
with John Legend for 2014’s Selma, helping 
set the stirring soundtrack for the historic 
civil rights march. 
EMMY WINNER SATURDAY NIGHT LIVE 
OUTSTANDING WRITING FOR A VARIETY, MUSICAL 
OR COMEDY PROGRAM, 1989
Before he charmed viewers as corrupt law- 
yer Saul Goodman on Breaking Bad and 
Better Call Saul, Bob Odenkirk (’84) wrote 
for SNL during the era of Mike Myers, Ben 
Stiller and Dana Carvey. (Watch for his 
cameo in the commercial parody for Bad 
Idea Jeans.) 
OSCAR WINNER FROZEN
BEST ANIMATED FEATURE, 2014
Animator Marlon West (BA ’85) has his 
hand in many Disney movies—including 
this international megahit.
PRIMETIME EMMY WINNER 
TOP CHEF
OUTSTANDING PICTURE EDITING FOR REALITY 
PROGRAMMING, 2008
Antonia Tighe (MFA ’02) worked as an 
editor on the culinary reality show, where 
chefs face off in a series of kitchen chal-
lenges. 
OSCAR WINNER THE HINDENBURG
SPECIAL ACHIEVEMENT AWARD FOR SOUND 
EFFECTS, 1976
This honor distinguished sound editor Peter 
Berkos (BA ’51) as the first Columbia alum to 
earn an Academy Award. Check out DEMO 
22 for more details on Berkos’ remarkable 
career.
OSCAR WINNER BIG HERO 6
BEST ANIMATED FEATURE, 2015
Baymax, the film’s lovable, inflatable robot, 
is voiced with humor and heart by Colum-
bia’s own Scott Adsit (’87).
EMMY WINNER CARNIVALE 
OUTSTANDING CINEMATOGRAPHY FOR A SINGLE- 
CAMERA SERIES, 2004 
Jeffrey Jur’s (BA ’77) expert cinematogra-
phy lent a dreamy, surrealist edge to this 
HBO series about a Depression-era traveling 
carnival.  
OSCAR WINNER CITIZENFOUR 
BEST DOCUMENTARY FEATURE, 2015
Diane Weyermann (MFA ’92) served as 
executive producer in this chilling docu-
mentary about privacy and security in the 
modern age. 
SNL
Looking to add some titles to your must-watch list? You can find  
Columbia College Chicago alumni behind the scenes on countless award-
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W WRITERSDEMO writers weigh in on their  favorite stories and subjects.
MEGAN KIRBY  
 “ADAM & SKYE RUST,  
URBAN ARCHAEOL-
OGISTS” DEMO 20
Adam (MFA ’05) and Skye Rust (MA ’06) 
own the Chicago store Woolly Mammoth An-
tiques and Oddities, known for its collection 
of strange and macabre items.
 “Walking through Woolly Mammoth feels 
like a weird dream—but you never wake 
up from a dream and find out you actual-
ly purchased a stuffed squirrel wearing a 
top hat. Since writing this story, Woolly 
Mammoth has become one of my favorite 
Chicago spots.”
KRISTI TURNBAUGH 
 “SHOOTING STARS” 
DEMO 19
Declan Quinn (BA ’79), Mauro Fiore (BA 
’87), Michael Goi (BA ’80), Jeffrey Jur (BA 
’77) and Janusz Kaminski (BA ’87) discuss 
their long careers as award-winning cinema-
tographers.
“Interviewing these seriously accomplished 
cinematographers was a journalist’s dream. 
Yet when I interviewed Declan Quinn, 
the music nerd in me zeroed in on this: 
What was it like to work with a virtual-
ly unknown U2 on the ‘New Year’s Day’ 
video in 1982? Quinn hilariously recalled 
the shoot in northern Sweden: ‘We only 
had the band for four hours—they were 
on tour—so they helicoptered in, we stuck 
them in some deep snow, had them perform 
that song a couple of times, sent them away, 
and then dressed up four teenage girls on 
horses and rode them through the woods 
like samurai—they were supposed to be 
the band.’ The crew scrambled to finish the 
video so MTV could debut it, appropriately 
enough, on New Year’s Day 1983. The video 
went on to become among the most heavily 
played during MTV’s earliest, groundbreak-
ing years.”
STEPHANIE  
EWING (MA ’12)  
 “DINO-MITE!”  
DEMO 17
Dino Stamatopoulos (’86) founded Star-
burns Industries, which specializes in stop-mo-
tion animation. He created shows such as Adult 
Swim’s Moral Orel and Mary Shelley’s Fran-
kenhole.
 “I could have written a straightforward 
profile piece on Dino Stamatopoulos, but 
I found the bigger story was the way Co-
lumbia brought together accomplished 
individuals from different disciplines, 
which enabled Stamatopoulos to build his 
own studio [filled with fellow alumni] and 
realize his creative vision. Interviewing 
his Columbia connections was a real treat. 
The Stamatopoulos they introduced me to 
was not just a devilishly funny, comedic/
creative mastermind, but a surprisingly 
humble, occasionally bristly, full, complex 
human.”
HANNAH LORENZ (’16) 
 “TOP-SHELF LABEL”  
DEMO 21
Nan Warshaw (MA ’93) has been running 
the small, but highly respected, Chicago label 
Bloodshot Records for more than 20 years.
 “Nan Warshaw has managed to keep an in-
dependent record label running successfully 
not despite her ethics, but because of them, 
which is amazing—she only signs bands she 
truly loves. I’m passionate about music, so 
getting to pick the brain of such an influ-
ential and refreshingly honest person in 
the industry didn’t even feel like work.”
AUDREY MICHELLE  
MAST (BA ’00) 
 “PETER THE GREAT”  
DEMO 22
Peter Berkos (BA ’51), an influential sound 
editor (and Columbia’s first Oscar winner), 
recalls his decades in Hollywood.
 “Some of my favorite stories have been about 
film graduates who have ‘made it’ in the 
industry.
Interviewing Peter Berkos, who’s a living 
legend in the world of motion picture 
sound, was truly special. My first inter-
view of an Oscar winner! He had incred-
ible stories—working for Orson Welles! 
Mentoring Steven Spielberg! He’s in his 
90s now, but as sharp as ever and living life 
to the fullest, writing novels and running 
a writer’s group. It was truly a privilege to 
talk with him and write that piece.”
SEAN MCENTEE (BA ’14) 
 “A COLOSSAL SUCCESS”  
DEMO 20
Christopher Jobson (BA ’04) turned his 
humble passion project—the art and culture 
blog This Is Colossal—into a full-time career.
 “Christopher Jobson, and his self-made career 
as a blogger and online voice, was a living 
example of something I wanted to pursue 
personally. I was able to meet with Jobson 
at his home and spend hours on his couch 
talking about his job, life and path to where 
he was.”
DEMO A to Z
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How they met: Brian proctored a vocal 
techniques class that Heidie took in 2010. 
“I thought she was so pretty when I saw 
her,” Brian says. “She kind of became my 
mysterious unicorn.” Their fi rst date was 
on Valentine’s Day, even though they both 
hate the holiday. Brian took Heidie to Lill-
street Art Center, where he worked, and 
Heidie got to try wheel throwing. “Brian 
patiently sat behind me, our hands fi lled 
with clay,” she says, “and showed me how to 
throw (and cue the Demi Moore and Patrick 
Swayze scene from the movie Ghost).”
Careers: Brian is a gallery director at Lill-
street Art Center in Chicago. Heidie is a 
freelance vocalist and songwriter who re-
cently received funding for her fi rst solo EP 
through Kickstarter.
Relationship advice: “Artists’ lives can be 
erratic, so set aside time with each other,” 
Brian says. “Cook meals together, even if 
that means eating 30 minutes before you 
have to go to bed.” 
How they met: In 1985, Gina worked as 
an administrative assistant for Tony Loeb, 
chairman of Columbia’s fi lm department, 
and Jim was a student. After Jim graduat-
ed, the two stayed in touch as friends, but 
when Jim returned to Columbia to teach 
animation, they started dating and married 
in 1991.
Careers: Jim teaches animation at Wood-
bury University in Los Angeles, does free-
lance animation work and is developing 
an animated web series called WatchCat. 
Gina works for a nonprofi t organization 
that fi nds jobs for people with disabilities 
and moonlights as a copy editor. They have 
two children, aged 16 and 11. 
Relationship advice: “A sense of humor 
helps a lot,” Jim says. Says Gina, “It’s the 
only way out.”
JIM RICHARDSON (BA ’86) 
AND GINA WALAS CHORAK (’95)
TONY KEMP (BA ’86) 
AND BILL BARRICK (’86)
HEIDIE FIFIELD (BM ’14) 
AND BRIAN MALNASSY (BA ’09) 
How they met: At a Chicago bar in Septem-
ber 1984. They discovered they were both 
Columbia theatre students who wanted to 
live a fully artistic life.
Careers: Tony and Bill watched the old 
movie Holiday Inn and decided to open a 
hotel with a theater. They moved to Galena, 
Illinois, in 1990 and opened the Irish 
Hollow, a country resort and farm (covered 
in DEMO 16). “To be creative and live as 
artists together, we really had to balance 
the art of capitalism,” Tony says. Both 
perform, mostly in local productions in 
nearby Dubuque, Iowa.
Relationship advice: “We’re the infra-
structure for each other’s creativity,” Bill 
says. “We’re each other’s greatest critic and 
strongest support.”
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X XO
Columbia College Chicago is a special 
place, but it’s extra special for those 
who found long-lasting love during 
their school days. We caught up with 
three Columbia-made couples to 
fi nd out how they met and what 
they do now.
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Y
YOU
Hey, you! Proud Columbia alum! We 
couldn’t do DEMO without you (and 
we wouldn’t want to). We’ve loved 
telling your stories of growth, move-
ment and progression—fi guratively 
and literally—and we can’t wait for 
the next decade of highlighting your 








From Argentina to Vietnam, Columbia alumni span the globe, living in 75 countries 










A Study in Success 
Columbia College Chicago off ers more than 
120 programs, but what are the most popular 
majors from the last decade? DEMO did a 
little digging, and here’s what we found out. 
1. FILM & VIDEO 
(NOW CINEMA ART + SCIENCE)
2. PHOTOGRAPHY
3. AEMM: MUSIC BUSINESS 
MANAGEMENT 




6. FICTION WRITING 
Top 5 countries
outside the U.S.:
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From Sea to Shining Sea 
It’s no surprise that most Colum alums 
call Chicago home, and that you’ll fi nd 
the second- and third-biggest herds in LA 
and New York. But where else are our 
alumni? Our research shows that Colum-
bia alumni gravitate to cities that off er af-
fordable living, job availability and artistic 
opportunities. Here are the top U.S. cities where 
alumni live and thrive.
3. NEW YORK CITY 
Th e Big Apple, Th e Center of the 
Universe, Th e City So Nice Th ey Named it 
Twice ... No matter what you call it, lots of 
alumni call New York City home. 
1. CHICAGO 
Sweet home Chicago, host to epic pizza, 
world-class museums and—oh yeah!—
Columbia College Chicago. Predictably, 
the Windy City has the country’s largest 
alumni population. 
9. KALAMAZOO/BATTLE CREEK 
Th is Michigan hub may be known for 
its primo spot in the pharmaceutical 
industry (and, of course, the Kellogg’s 
factory), but it’s also a welcoming home 
for artists of all stripes.
7. ROCKFORD 
For those wishing to escape the big-city 
clutter, the beautiful landscape and quiet 
atmosphere of Rockford, Illinois, make for 
a perfect place to settle down.
5. MILWAUKEE 
Come for the beer, stay for the bustling 
arts scene. A skip away from the Windy 
City, Milwaukee hustles hard to avoid 
being placed in Chicago’s cultural 
shadow, resulting in a Midwestern hub 
of creativity.
2. LOS ANGELES 
Movers, shakers and moviemakers fl ock 
to LA to hunt out their big breaks. Many 
Columbia students get the Hollywood 
treatment while they’re still in school, 
thanks to our Semester in LA program, 
a fi ve-week immersive experience on a 
historic studio lot. 
4. DETROIT 
Th e Motor City is in the midst of an 
exciting revitalization, and our alumni 
are right there in the thick of it. (Check 
out an update on Detroit’s Phillip Cooley 
on page 17.)
6. ST. LOUIS 
Ah, the Gateway to the West. With great 
local foods, a river view and the country’s 
only dog museum, it’s no wonder so many 
alumni end up in St. Louis. 
10. MINNEAPOLIS–SAINT PAUL 
Th e Twin Cities boast an arts scene that 
might even rival the top three cities on 
this list. With the added draw of deep-
fried absolutely anything, 
we aren’t surprised alumni migrate 
to Minneapolis.
8. SAN FRANCISCO 
We can’t blame alumni for wanting 
year-round sun. And who could resist a 
magnifi cent food culture, a booming arts 
scene, and the lingering, magnetic pull 
of Full House? 
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P
h
oto courtesy of Larry Zgoda
Z L ARRY ZGODA
In his 40-plus years as an artist, Larry 
Zgoda (BA ’75) has crafted more than 1,000 
innovative stained-glass works, and he’s 
still going strong. 
Zgoda, covered in DEMO 9, recently 
completed a stained-glass panel for Grace 
Place Episcopal Church, located in a loft in 
Chicago’s Printers Row, and fashioned a 
stained-glass divider for a play area at the 
DuPage Children’s Museum. The artist, 
who grew up woodworking, also dabbles 
in furniture making, metalwork and even 
some tile craft. 
“I love what stained glass does with its 
lights and environment,” Zgoda says. “I’m 
trying to create a whole environment.”
One of Zgoda’s favorite stained-glass 
pieces is “Blue Tree” (pictured above), a panel 
he created over a couple of months in 2008. 
It still resides in his studio.
“It’s a really beautiful design,” 
he says. “It kind of epitomizes 
my approach, of looking for new 
treatments in the materials.”
BOOK STORE AD
ARCHIVES
Want to catch up on the DEMOs you may 
have missed? All back issues are online! 
Go to colum.edu/demo and click on “Issues.”
1. Find the issue you want and click the orange 
“download PDF” link under the cover. 
Th is takes you to issuu.com.
2. Under the front cover, fi nd the “Share” link 
and click it.
3. Under that, you’ll see the “Download” link. 
Click download.
4. If you don’t have an account, you’ll have to 
create one (see link at top right). Aft er you’ve 
verifi ed your account, 
you should be able to download all the issues 
as you wish.
CREDITS
Research and reporting by Megan Kirby, Heather 
Lalley, Ann C. Logue, Hannah Lorenz (’16), 
Audrey Michelle Mast (BA ’00), Aly Mitchell (’16) 
and Kristi Turnbaugh.
624 S.  MICHIGAN AVE. |  CHICAGO, IL 60605 
312.427.4860
T-shirts, hoodies, caps, baby gear, gift s, 
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Dear Alumni,
I am happy and delighted to serve as your 
executive director of Alumni Relations 
and Annual Giving at Columbia College 
Chicago. Since arriving in August, I have 
been awed by the talent, originality and 
boldness of Columbia alumni.  
Each of you has an incredible story 
about how your creative passion brought 
you to Columbia. I’m excited to learn how 
the college stretched and challenged you 
to grow academically and creatively in 
new and extraordinary ways.  
I also love learning how the Colum-
bia experience continues to inform and 
shape the personal and professional 
journeys of our alumni. So many of you 
continue to draw from the foundational 
knowledge and skills fostered by Colum-
bia faculty and fellow classmates, and 
you are accomplishing incredible things 
today! 
What is your unique Columbia story? 
I would love to hear it! Please take a 
moment to send me an email at msmith@
colum.edu to introduce yourself, share a 
favorite Columbia memory and update us 
on the latest milestone on your creative 
journey.
I look forward to connecting with 




Executive Director of Alumni Relations 
and Annual Giving
NORTHWEST
Howard Shapiro (BA ’53)
Retired PR professional
NORTHEAST
Michael Wojcik (BA ’96)
Senior director of development at 
American Red Cross
SOUTHEAST
Joanna DeJesus (BA ’10)
Programming coordinator at NBC 
Universo, Miami 
Marty Kane (BA ’06)
Senior admissions offi  cer at 
Columbia College Chicago 
Thomas Rovak, Jr. (’85)
Executive producer/post supervisor 
at Rovak Colorist Services 
Emory Brown (BA ’00)
Creative director at 
The Scientist Marketing 
MIDWEST
Joan Hammel (BA ’86)
Singer/songwriter
SOUTHWEST
Pat Blum (BA ’84)
Vice president at World 
Capital Brokerage 
GREAT SOUTH
Brian Fisher (BA ’95)
Benefi ts consultant
Jennifer Oliver O’Connell (BA ’87)
Writer/reinvention coach/
yoga instructor 
Howard Seth Cohen (BA ’98)
Actor/artist/activist at 72 Virgins 
Jeff  Kinney (BA ’87)
Director of fi eld production/chief 
photojournalist at CNN
CAAN NATIONAL BOARD 
WELCOMES ELECTED MEMBERS
Some exceptional alumni ran for this year’s 
National Alumni Board. Board elections are 
held each summer, so if you’re interested 
in running, please check out Alumni News 
on the alumni website for details and the 




SEE WHAT’S HAPPENING, AND GET INVOLVED WITH 
THE COLUMBIA ALUMNI ASSOCIATION & NETWORK
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CAAN CONNECT
The 7th annual CAAN Connect was held 
in Los Angeles on June 17. This signature 
speed-networking event lets alumni meet 
one-on-one with Hollywood movers and 
shakers. Industry professionals included 
directors Steve Pink (’86) and Jordan 
Vogt-Roberts (BA ’06), producers Ayanna 
Floyd (MFA ’98) and Kyle Heller (BA ’08), 
and talent and literary representatives 
Michael Pio (BA ’05), Jonathan Weber 
(BA ’03) and Saraphina Monaco (BA ’09). 
ALUMNI SOCIAL
On March 6, we hosted the Alumni Social at 
Columbia’s newest space, the Art + Design 
Fabrication Facility. More than 100 alumni 
were in attendance to eat, drink and social-
ize. President Kim spoke to the group about 
the importance of an engaged alumni com-
munity. The evening also included student 
demonstrations and a ShopColumbia show-
case of alumni work.
ALUMNI AT MANIFEST
On May 15, more than 250 alumni danced 
the night away at the sold-out 2015 Mani-
fest Alumni Party in conjunction with the 
college’s acclaimed urban arts festival. The 
evening featured alumni DJs, alumni Man-
ifest t-shirts, a ColumAlum photo booth 
and more.
1. Alumni put their best feet forward at CAAN Connect’s 
speed networking event. 2. Darlene Berry (BA ’13) and Ryan 
Nanni (BA ’12) network at CAAN Connect. 3. Sal DeLuna and 
Leslie Ramos (BA ’98) enjoy Manifest.
2
31
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JILL BECK (BA ’76) exhibited her photography 
in August and September at Gallery 777 in 
the Lisle, Illinois, library. 
JEFFREY JUR (BA ’77) was the cinematogra-
pher for the HBO film Bessie, for which he 
earned an Emmy.
SONJA WILLIAMS’ (BA’ 75) new biography, 
Word Warrior: Richard Durham, Radio, and 
Freedom, came out in September.
MICHAEL GOI (BA ’80) is the cinematographer 
for the TV series Scream Queens. The series, 
which comes from the creators of American 
Horror Story, stars Emma Roberts and Jamie 
Lee Curtis.
BRIAN KALATA (BA ’87) wrote and directed a 
feature documentary, Pencils Down! The 100 
Days of the Writers Guild Strike, which was 
selected for the Sacramento International 
Film Festival, Milledgeville Film Festival 
and Hoboken International Film Festival.
AMELIA ROBERSON (BA ’82) published Shad- 
ow Drive, a collection of short stories and 
poetry.
SERITA STEVENS (BA ’81) released the books 
The Ultimate Writers Workbook for Books and 
Scripts, based on her teaching career, and 
Against Her Will, a teen drama based on her 
work as a psychiatric nurse on a teen ward.
SCOTT STONE (BA ’85) was named president 
and chief operating officer of Paddock Publi-
cations, which owns the Daily Herald Media 
Group, in suburban Chicago.
DAVID WITTER (BA ’86) co-wrote the book Dal 
Be-Bop, Swing and Bella Musica: Jazz and the 
Italian American Jazz Experience. 
1970s
1980s
ARNIE BERNSTEIN’S (MA ’94) book Swastika 
Nation: Fritz Kuhn and the Rise and Fall of the 
German-American Bund was published in 
Poland as USA in the Shadow of the Swastika.
LUIS DE LA PARRA (BA ’95), senior vice pres-
ident at Partner Solutions and a Columbia 
Board of Trustees member, visited campus 
to meet with Television and Latino Alliance 
students. 
CECE DESTEFANO (BA ’94) was the production 
designer on seven episodes of the hit series 
Empire, and is now working on the forth-
coming Fox series Rosewood.
AYANNA FLOYD (MFA ’98) is an executive pro-
ducer for the hit series Empire. Floyd’s pre-
vious credits include Hannibal, Hit the Floor 
and Private Practice.
JIM HEMPHILL (BA ’93) began writing the 
column “Focal Point,” where he interviews 
directors and cinematographers for Film-
maker Magazine.
ANDREA KAMPIC (MA ’92) published The Skinny 
on Eating Plants: A Why and How Manual, a 
book on the benefits of a plant-based diet. 
KEVIN KEATING’S (BA ’93) new novel, The 
Captive Condition, was released in July 
through Pantheon (an imprint of Penguin 
Random House). 
JOSEFINA LOPEZ (BA ’93) and SANDRA CISNEROS 
(BFA ’06) were featured speakers at the 2015 
Wise Latina International Summit, “Tapestry 
of Evolution: Strength, Power & Influence in 
Media,” at the El Paso Museum of Art. 
MICHELLE MONAGHAN (’99) stars in The Way, 
which will premiere this winter on Hulu. 
She also stars in the 2016 film Sleepless Night.
JANE RICHLOVSKY (BA ’91) gave a TEDx Talk, 
“When Artists Get Together They Talk 
About Real Estate,” at Penn State Univer-
sity. She discussed the artist versus gen-
trification story and how to transform the 
idea of “the stereotypical starving artist.” 
JOSEPH SIKORA (BA ’98) is a main cast mem- 
ber in the TV show Power.
ROBERT TEITEL’S (BA ’90) latest film, Southside 
with You, chronicles the story of Michelle 
and Barack Obama’s first date and is slated 
for a 2016 release.
DARRELL WALLER (BA ’91) was appointed 
public affairs specialist for NASA.
IAN WEAVER (BA ’93) was awarded residency 
at the International Studio & Curatorial 
Program in New York City.
ROBERT ATWOOD (BA ’04) is the vice president 
of television development at Fazekas & 
Butters, which signed a two-year deal with 
ABC Studios earlier this year.
DAVID BAKER (MFA ’00) released his first novel, 
Vintage, in September through Simon & 
Schuster.
JOHN BOSHER (BA ’06), CHRIS CHARLES (BA 
’07) and MICHAEL DAVID LYNCH (BA ’05) pro-
duced #Lucky Number, which premiered at 
the SOHO International Film Festival in 
May. The movie is based on a true story of 
an aspiring sportscaster who receives the 
phone number of a basketball superstar. 
AIDY BRYANT (BA ’09) appeared in an episode 
in the fourth season of HBO’s Girls.
JOSEPH COOPER (MFA ’09) composed original 





SUBMIT YOUR CLASS NOTES AT COLUM.EDU/CLASSNOTES
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MAE CROSBY (MFA ’09), a professional oboist, 
worked on the scores for Tomorrowland and 
Jurassic World.
JAYSON CROTHERS (BA ’02) worked as a cin-
ematographer on Chicago Fire.
HOLLY DE RUYTER’S (BA ’06) documentary 
Old Fashioned: The Story of the Wisconsin 
Supper Club debuted at the Wisconsin Film 
Festival in April. 
CRAIG DICKEY (BA ’09) was the Oriental Dream-
Works coordinator for Kung Fu Panda 3. The 
film will be released in both English and 
Mandarin in 2016. 
KRISTIN GERHART (BA ’08) was promoted 
to an editor at Cutters Studios, where she 
edits films, television pilots and high-profile 
commercials.
KRISTINA GOOLSBY (’04) directed and pro-
duced the critically acclaimed documentary 
Tig, about comedian Tig Notaro.
KATE GRITMON (BA ’06) became the assistant 
to Game of Thrones creators David Benioff 
and D.B. Weiss after working as an assistant 
in the HBO Films office.
CARLY GROSE (BA ’09) was hired as an associ-
ate producer on Tyra Banks’ new ABC show 
FABLife, which premiered in September.
THERESA GULESERIAN (BA ’05) is the produc-
tion designer on Neighbors 2: Sorority Rising. 
The comedy stars Rose Byrne, Seth Rogen 
and Zac Efron. 
JACQUELYN KARAMBELAS (BA ’04) was pro-
moted to associate editor on the Dream-
Works Animation movie Boss Baby, which 
is set for a 2017 release. 
DANIEL KIBBLESMITH (BA ’05) became a writer 
for The Late Show with Stephen Colbert. 
JUSTIN KROHN (BA ’02) is an editor on Amer-
ican Horror Story: Hotel.
MEGHAN MATHES (BA ’09) became the director 
of development for Muse Entertainment. 
ELIZABETH MATTHEWS (BA ’08) returned to 
Chicago as an addition to Fox 32 (Chicago)’s 
reporting team.
DARREN MUSIAL (BA ’03) published his first 
novel, Break Shot, a mystery thriller set in 
Chicago.
NICHOLAS PINTO’S (BA ’07) award-winning 
photography was featured at Rangefinder 
Gallery in July as part of Chicago’s First 
Fridays in River North. 
RONNIE POLIDORO (BA ’09) joined ABC News 
as supervising producer of digital video. He 
oversees all original digital video content 
across ABC digital and social platforms.
LESLIE TAYLOR ROCHETTE (BA ’08) returned 
to Chicago with the national tour of Jersey 
Boys along with her husband and fellow 
cast member John Rochette, whom she 
met during the show. 
CHRISTIAN SPRENGER (BA ’07) served as cin-
ematographer and BETH MORGAN (BA ’02) 
served as costume designer for the Em-
my-nominated series The Last Man on Earth.
MICHAEL STAHL-DAVID (BA ’05) played James 
Surdoval in the HBO miniseries Show Me 
A Hero alongside Winona Ryder and Jim 
Belushi. 
AMANDA TOYE (BA ’06) won an International 
Academy of Web Television Award for Best 
Writing (Non-Fiction) for her work on the 
web series Technium. 
DAVID TUBER (BA ’05) was a storyboard artist 
on the Netflix animated series Bojack Horse-
man.
DANA TUINIER (BA ’06), vice president of de-
velopment and original programming at TV 
Land, helped to develop three new series 
for the network: Teachers, Impastor and 
Younger, which has been picked up for a 
second season.
ANNICK WOLKAN (BA ’05) was an associate 
producer on seasons three through five of 
Game of Thrones. 
LUKE CRAWFORD (BA ’15) was promoted to 
assistant account executive at Leo Burnett 
on the international McDonald’s account 
in charge of overall branding, as well as the 
tween and teen markets in the U.S.
Oscar winner Common (’96) is producing a black coming-of-age drama 
for Showtime, with Lena Waithe (BA ’06) as writer and executive 
producer. The show takes place on Chicago’s South Side, and the pilot 
shot in Chicago.
2010s
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PRECIOUS DAVIS (BA ’13) is engaged to be 
married to Myles Brady in Chicago in 
2016. The couple was invited by President 
Obama to celebrate LGBT Pride Month at 
the White House. They were also featured 
in Miley Cyrus’ #InstaPride campaign.
CALLIE JOHNSON (BFA ’12) was nominated for 
a Jeff Award for her starring role in Bailiwick 
Chicago’s musical production of Carrie.
DEVIN KATAYAMA (MA ’10) received the Daniel 
Schorr Journalism Prize for his radio docu-
mentary At Risk, which focuses on homeless 
high school students in Louisville, Ken-
tucky.
MATT LOTTMAN (BA ’10) moved his show 
Comedy Living Room to a variety of new 
locations, including The Improv and The 
Mobli Beach House in Los Angeles, as well 
as locations in New York City. Past guests 
include Nick Kroll, Tig Notaro, Aziz Ansari, 
Natasha Leggero and KYLE KINANE (BA ’02).
BLAIR MISHLEAU (BA ’12) was selected for an 
Education Innovation Fellowship in Wash-
ington, D.C., where he observed technology 
and classroom inequality in schools across 
the country.
DIMITRI MOORE’S (BA ’11) documentary, Point 
of Pride: The People’s View of Bayview Hunter’s 
Point, screened at the San Francisco Black 
Film Festival, SF DocFest and Cannes Film 
Festival. He began production on a doc-
umentary web series, The Ignition Point, 
which focuses on the genesis of addiction.
CHRIS L. TERRY’S (MFA ’12) short story “At 
Home with Rapper’s Delight” was anthol-
ogized in Best Small Fictions 2016.
C.J. TOLEDANO (BA ’11) became head writer/
creative producer for the Detroit Pistons, 
where he manages the team’s social media, 
web and Jumbotron presence along with 
Funny or Die productions. 
DANIELLE WILCOX (MFA ’15) and her husband 
were awarded the Crusade Engagement 
Grant of $10,000, funded by Crusade for Art. 
The grant will fund their project .LDOC, a 
free publication of photography and cre-
ative writing to be distributed bimonthly 
on Chicago’s Red Line. 
TINA ZEPEDA (BA ’10) is a set costumer on the 
comedy series W/ Bob and David, which was 
created by and stars BOB ODENKIRK (’84) and 
David Cross.  Other cast members include 
DINO STAMATOPOULOS (’87) and JAY JOHN-
STON (’92). The series premiered on Netflix 
in November.
IN MEMORIAM
RYAN COSGROVE (BA ’00) passed away on 
April 29 after a long battle with cancer. 
He is survived by his beloved wife, LAURA 
ORRICO (BA ’99).
MARRIAGES 
ANDREW PETRELLA (BA ’10) 
and KATY BAKER (BA ’10) 
BRANDON WOOD (BA ’14) 
and HEATHER MAHONEY (BA ’05) 
ENGAGEMENTS
CRAIG DICKEY (BA ’09) 
and LIBBY THOMAS (BA ’09)
BIRTHS
BETH WALSH (BA ’01) gave birth to daughter 
Nora on June 14.
ARIKA JACOBS (’03) gave birth to a daughter 
on June 23.
When we first covered Crystal (Grover) Hodges (BFA ’06) and Linsey 
(Burritt) Rosen (BFA ’05) in 2012, they were transforming found 
materials into stunning window displays under the brand name 
INDO. Now, the two artists continue to make beautiful, sustainable 
installations independently. Hodges created the design firm Luft, and 
Rosen is co-habiting a workspace called Idle Hour with three other 
women-led businesses. She will announce the name and branding of 
her new business early in 2016.
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ica’s working poor. The production also 
included DANA KUPPER, ZAK PIPER (CINEMA 
ART + SCIENCE) and TIM HORSBURGH (BUSINESS 
AND ENTREPRENEURSHIP).
ELIO LETURIA (JOURNALISM) was featured by 
El Comercio, Peru’s oldest newspaper, as 
one of the four most prominent Peruvian 
graphic designers.
JEFF KELLY LOWENSTEIN (JOURNALISM) re-
ceived the Joseph D. Ryle Award for Excel-
lence in Writing on the Problems of Geri-
atrics from the National Press Club for his 
series “Understaffed and Underserved: A 
Look Inside America’s Nursing Homes.”
ERIC MAY (CREATIVE WRITING) received the 21st 
Century Award from the Chicago Public 
Library Foundation. The award honors an 
early-career author with ties to Chicago.
JONATHAN MCREYNOLDS (MUSIC) was featured 
in the SoundExchange Influencers Series, 
a concert series that pairs influential musi-
cians with the up-and-comers they inspired.
CECILIA O’REILLY (THEATRE) was the dialect 
coach for the well-received London pro-
duction of The Motherf***er With the Hat.
DOMINIC PACYGA (HUMANITIES, HISTORY AND 
SOCIAL SCIENCES) published Slaughterhouse, 
a book about the history of the Union Stock 
Yards and their present-day surrounding 
neighborhoods.
SUSAN PADVEEN (THEATRE) directed Anna in 
the Afterlife at Polarity Ensemble’s Green-
house Theater Center. ILYA LEVINSON (MUSIC) 
was the composer.
CONSTANTIN RASINARIU (SCIENCE AND MATHE-
MATICS) co-authored a paper titled “Genera-
tion of a Novel Exactly Solvable Potential,” 
which was published in Physics Letters A, an 
international peer-reviewed journal.
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SHARON BAUTISTA (INTERACTIVE ARTS & MEDIA) 
was named one of the city’s most influen-
tial technologists on a countdown of tech 
entrepreneurs by Crain’s Chicago Business. 
DAVID W. BERNER (RADIO) published a collec-
tion of personal essays, There’s a Hamster in 
the Dashboard, in June.
DAWOUD BEY (PHOTOGRAPHY) was a juror for 
the 2016 Outwin Boochever Portrait Com-
petition held by the Smithsonian Museum’s 
National Portrait Gallery.
JOSEPH CANCELLARO (INTERACTIVE ARTS & MEDIA) 
was a keynote speaker at the Internation-
al Conference on Theory and Practice of 
Digital Libraries in Poland.
MARCELO CAPLAN (SCIENCE AND MATHEMATICS) 
was named one of 2015’s “Most Influential 
in STEM” by the National AfterSchool As-
sociation.
LISA FISHMAN (CREATIVE WRITING) published 
her sixth book of poetry, 24 Pages and other 
poems, on April 7 through Wave Books.
PHILIP HARTIGAN (CREATIVE WRITING) exhib-
ited a multimedia installation, A History of 
Coal, at Chicago’s Corner gallery. Through 
stop-motion animation, a diorama and 
works on paper, he explored his memories 
of growing up in an English mining town.
ALLAN JOHNSTON (ENGLISH) released a new 
poetry collection, Contingencies, through 
Finishing Line Press.
AVIYA KUSHNER (CREATIVE WRITING) pub-
lished her first book, The Grammar of God: 
A Journey into the Words and Worlds of the 
Bible. The book explores the implications 
of different biblical translations.
RUTH LEITMAN (CINEMA ART + SCIENCE) was a 
director for Al Jazeera America’s documen-
tary series Hard Earned, focusing on Amer-
CHRISTINE RICE’S (CREATIVE WRITING, MFA ’01) 
debut novel Swarm Theory, a series of in-
terlocking narratives, will be released in 
spring 2016.
CROM SAUNDERS (AMERICAN SIGN LANGUAGE) 
headlined the Deaf cultural gathering Epic 
Jam on Aug. 24 in Seattle.
BRUCE SHERIDAN (CINEMA ART + SCIENCE) re-
ceived the Nat Tiffen Award for Excellence 
in Cinematography Education from the 
International Cinematographers Guild. 
ANDRA VELIS SIMON (THEATRE) was music 
director for The Hypocrites’ production of 
award-winning musical American Idiot at 
Chicago’s Den Theatre.
Joe Meno (Creative Writing, MA ’00) 
released his seventh book, Marvel 
and a Wonder. The book, about the 
relationship between a conservative 
grandfather and his biracial 
grandson, addresses his generation’s  
“unresolved questions” about race, 
class and American masculinity. 
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DEMO_MASTER_Chris Mod 6.indd   55 11/20/15   8:57 PM





Manifest is an urban arts festival celebrat-
ing the work and creativity of Columbia 
students. Free and open to the public, Mani-
fest features music, exhibitions, screenings, 
presentations, performances, an alumni 
reception and much more.
JANUARY 14–FEBRUARY 20
America, the end
Averill and Bernard Leviton A+D Gallery,
619 S. Wabash Ave.
colum.edu/adgallery
Explore and challenge power through sov-
ereign identity and its absence in this group 
exhibition that questions and acts upon the 
broad view that encompasses patriotism.
MARCH 3–APRIL 9
Organize Your Own:  
The Politics and Culture of 
Self-Determination Movements
Averill and Bernard Leviton A+D Gallery, 
619 S. Wabash Ave.
colum.edu/adgallery
Explore the formation of Southern white 
identity amid political movements in 1960s 
and 1970s Chicago through artifacts from 
Uptown, reimaginings of political publica-
tions and a series of public programs.
FEBRUARY 4–6
Giordano Dance Chicago
Dance Center, 1306 S. Michigan Ave.
colum.edu/dance-center
America’s original jazz dance company 
returns to The Dance Center after 37 years 
for its intimate program from choreogra-




Museum of Contemporary Photography, 600 S. Michigan Ave.
mocp.org
Learn the history of the Museum of Contemporary Photography (MoCP) as a hub of re-
search and education in the field of photography. This commemorative exhibition features 
a diverse selection of works from the museum’s permanent collection, from the late 19th 
century to now.
For more information, go to events.colum.edu.
Daniel Gordon, July 22, 2009
UPCOMING EVENTS
FALL / WINTER 2015–16
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MARCH 9–18
Love and Information
Sheldon Patinkin Theater, 72 E. 11th St.
colum.edu/theatre-center
Playwright Caryl Churchill explores the dichotomy of technology’s ability to both offer 
endless connection and keep people from experiencing true intimacy. How do we find 
the time to distinguish between the superficial and the genuine?
DECEMBER 10–FEBRUARY 13
Bring Your Own Body
Glass Curtain Gallery, 1104 S. Wabash Ave.
colum.edu/deps
Though transgender issues have gained na-
tional attention recently, they’re nothing 
new. This archival exhibition explores how 
transgender identities have been portrayed 
for decades.
THROUGH MAY 20
From Adams to the  
South Loop: 1890 to 1977
Library, 624 S. Michigan Ave.
library.colum.edu
Undergraduate students in the Public 
History course created this visual history 
of the spaces Columbia occupied before it 
found its home in the South Loop.
FEBRUARY 10–20
Women on the Verge  
of a Nervous Breakdown
Getz Theater, 72 E. 11th St.
colum.edu/theatre-center
Madrid pulses with art and industry, but 
Pepa’s world is unraveling as her lover leaves 
her and her best friend is in romantic crisis 
with a suspected criminal in this musical 
adaptation of Pedro Almodóvar’s film.
FEBRUARY 18–20
Urban Bush Women
Dance Center, 1306 S. Michigan Ave.
colum.edu/dance-center
For its 30th season, the woman-centered 
dance company offers Walking with ’Trane, 
a suite of works based on jazz pioneer John 
Coltrane’s life and artistic imprint. Featur-
ing Grammy award-winning pianist George 
Caldwell.
MARCH 10–12
Joe Goode  
Performance Group
Dance Center, 1306 S. Michigan Ave.
colum.edu/dance-center
The San Francisco-based choreographer 
presents the struggle of self-discovery and 
self-empowerment with narrative text, 
music and dance that play equally strong 
roles in his latest work, Hush.
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ALEKSANDAR 
HEMON
The Department of Creative Writing  
Welcomes Distinguished Writer-in-Residence
Author of The Making of Zombie Wars and The Lazarus Project: A 
Novel, winner of the MacArthur “Genius” Grant and finalist for the 
National Book Award and the National Book Critics Circle Award. 
Join the future of writing at Columbia College Chicago.  
Push the boundaries of fiction, poetry and nonfiction; work one-on-one with  
award-winning faculty; and discover the direction your unique voice can go.
colum.edu/creativewriting
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DEMO A to Z
YOU TOLD YOUR FOLLOWERS,  
NOW TELL COLUMBIA!
SUBMIT A CLASS NOTE.
Visit colum.edu/classnotes to join the  
Columbia Alumni Association & Network  
and submit your class note.
Diane Pathieu (BA ’01)
NEWS REPORTER & FILL-IN TRAFFIC ANCHOR, ABC 7 CHICAGO
I was promoted as a full-time general assignment  
reporter for WLS-TV (ABC Chicago)!
j 53 R 8 17
Patrick Thornton (MFA ’15) 
My essay “And the Complications You Could Do  
Without” was published in the spring 2015 issue  
of Redivider!
j 48 R 20 9
DEMO_MASTER_PRINT.indd   33 11/20/15   9:06 PM
DEMO A to Z
34  DEMO 23 FALL / WINTER 2015
 
DEMO
OPEN THE DOOR.  
EMPOWER FUTURE INDUSTRY LEADERS.
“Graduates, you can search the world high and low, and I assure you that you will never find anyone who truly succeeded 
all by herself. Yes, of course, successful people work incredibly hard, learn from their failures, and are relentless in their  
pursuit of excellence and authenticity. All that and more. But you can be sure that for each success story, there was  
someone else who recognized the ability and the talent and who opened a door. Your success will come from others  
who see you and who choose to help you.” —President Kwang-Wu Kim, Commencement 2015
colum.edu/giving
600 S. Michigan Ave. 
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